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ABSTRACT

This research aimed at finding out what colours of clothing academicians wear to work in the
context of a state university. The research was conducted with convergent parallel design from
mixed method research designs. The study was conducted with 93 academic staff (41 Women, 52
Men) working at a state university. The data were collected with the Colour Perception
Questionnaire. In the analysis of quantitative data, arithmetic mean, standard deviation and
frequency values were used. Qualitative data were analyzed descriptively. The analyses revealed
a significant emotional effect of different coloration, depending on the respective attributions
and effects, on psychological state and daily lives of academicians, and the resulting effect varied
between male and female participants by implications and the message conveyed by each colour.
It was found out that female academicians mostly associated colours with comfort, vitality and
happiness conditional on their physical and psychological ontogeny, while males indicated a
relation between colours and professional performance and perceived colours as a sign of
relaxation, self-confidence, peacefulness, and success. It was also revealed that the colours of
clothes chosen by academicians in business life as a means of expressing themselves and their
styles differed by their personal concerns and tastes, physical characteristics, age, social life and
status at work. In the light of the findings here, it was recommended to raise awareness of
employees about the stimulating effects of colours not only in public institutions but also in
private sector institutions through a variety of training activities, seminars or in-service trainings
for this purpose, considering the effects of colours on human psychology.
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INTRODUCTION

Every person, consciously or unconsciously, makes a choice of colouration in everyday life. Colour, which is
believed to be a powerful means of manifestation, is in fact a common form of communication. Oztuna (2007:
88) argues that colour, accepted as a kind of melody of visual arts, is one of the most powerful communication
instruments. Colours exist with light and have the potential to evoke a wide range of emotions on the
beholder, some of which are completely personal and some others are open to generalizations. For example,
stimuli like red, yellow and orange are warm colours; whereas blue, green, and purpose are regarded cooler.
Major generalisations on colours are founded on warm colours as stimulating agents and cold colours as
relaxing and soothing stimulants (Becer, 2005: 57). The Turkish Language Society (TDK, 2019) defines colour as
“sensation of light reflected by objects in the eye”. Avci (2014) refers to the concept of colour as one of the
basic tools used by the artist to convey the objects and events that appear in their consciousness at the stages
of imitating, idealizing and abstracting nature depending on the effect that art has on human beings through
senses. In psychological terms, colour is defined as interpretation of various light effects in the brain
(Temizsoylu, 1987: 9). According to Goethe (2013: 28), colour is the most basic nature phenomenon as the
most visible and comprehensible one among natural formulas adopted or accepted by community, that makes
the eye a mediating causer. Ocel and Arslan (2018) further believe that colours reflect the mood of people
through idioms. They point out the expressionist function of colours about people's mood and moral status
through idioms such as “brood on something” (Turkish equivalent “thinking in black”), “see through rose-
colored glasses”, “change colour like a chameleon”, “show one’s true colours”, “distributing blue beads”

(Turkish equivalent “flirting with everyone”), “light a green light”, “launder money”, and “turn a white page”.

Colours, with their more or less vibrating energy caused by their given content, have the ability to manipulate
the emotional, mental and physical world of people (Koca & Kog, 2008). Therefore, it is stated that colors affect
people in different ways emotionally (Bagchi & Cheema, 2013; Singh, 2006). It is stated that yellow, orange and
blue colors give happiness, while brown, black and red colors give sadness (Cimbalo, Beck & Sendziak, 1978).
On the other hand, it is stated that they give more happiness and excitement than dark colors such as brown
and black due to the bright effect of colors such as white, pink, red and blue (Hemphill, 1996). Due to that,
colours were once used to heal diseases in the Ancient Egypt. It is believed that red energizes the liver, purple
lowers blood pressure, orange strengthens the lungs, green activates the nervous system and yellow energizes
the digestive system (Singh, 2006). As Kalmik (1964) has noted, psychology extends evidence that colours
trigger various effects on human’s body and ideas. Cagan (2005) has found that colours hint at characters of
individuals. It is thus agreed that women who are into the colour white tend to be humble, noble and gentle,
and that the same colour discloses cool and generous members of the other sex. Certain meanings have been
assigned to certain colours since the ancient times. For example, red was the colour of khans and emperors as
it symbolises reign and power. The importance of colour was accepted not only in administrative but also
religious contexts. As an example, just because Hz. Muhammad loved green, the colour was associated with

Islam. At another instance, blue was considered to have a protective effect so it was used in almost all evil eye
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beads. The Chinese and Indians also ascribed the same power-related meaning to red. Another colour, black is
the prevailing colour at funerals in the Western civilisation to be replaced by white in China. Likewise, white is
the symbol of death in Africa (Karaman & Atasoy, 2012, as cited by Kahraman, Yildirm & Abdi, 2016). As
another controversial colour, orange is considered sacred in India, while Zambians do not even recognise it as a

colour (Tektronix, 1988: 16).

Mikellides (2012: 105) said that the importance we attach to our perception of light and color and its emotional
effects on it, they are not only celebrated by artists, poets and architects, but also aroused lifetime passion
among different scientists trying to understand and measure their impact on people and life. Previous research
on colour has discovered obvious cause-effect relations between colours and human behaviors. icli and Copur
(2008: 22-23) have observed that colours affect people's emotional, mental and physical beings. Colours we
dearly choose tell a lot about our personality. Also, it has been reported that colours have emotional values
and our colour selection governs our energy during changes in mood under the influence of our character,
lifestyle or momentary mood. From the perspective of colours’ effects on personality or mood, Sigmund Freud
described blue as oceanic and calm, and Faber Birren suggested that it lowers blood pressure. A cold colour,
blue is known to give spaciousness, comfort and peace (Oguztoreli, 1995: 398). It is also seen that dentists
paint their office rooms in blue tones to eliminate patient fears (Costigan, 1984). As for green, it has a
refreshing and calming effect since it is the colour of green leaves and grass. It rings a bell for silence,
productivity, life, growth, nature, wisdom and faith (innap, 2012: 33). Red, said to hold the strongest vibration,
is regarded as the symbol of reign and power. Besides favourable feelings such as being active, assertive,
leadership, strength and love, red advises hatred too (Kalmik, 1964: 176). Also, due to increasing blood
pressure and accelerating blood flow, red is frequently picked by commercial brands for logos and products
that appeal to the youth. Roberts, Owen and Havlicek (2010), In a study they conducted, they examined the
color characteristics of the two sexes that affect their decisions at the level of attraction. In the study, ten men
and ten women took their digital photos by wearing six different t-shirts. Preferred colors in T-shirts; red, black,
blue, green, yellow and white. They were asked to score from the images shown to both sexes, and it was
analyzed that the highest score was received by red and black. According to the results of the research, it has
been shown that both sexes are affected by the color of clothing and that color plays an important role in their
decision making level. It has been determined once again in many such studies that red color can affect
individuals' perception in many colors. The colour pink gives a sense of trust, representing harmony, joy,
cuteness and affection. It is known as a colour that makes one feel comfortable and rested (Koca & Kog, 2008:

176).

Purple is the colour preferred at times of lack of safety feeling, fear and stress. In addition, purple colour
reveals neural emotions and scares people subconsciously (Sarikaya, 2006: 223). Kodzaman (2019: 90) stated
that the color of the clothes became more important since the Renaissance period and certain colors were
worn only by the upper classes and the royal family. In the same work, he adds that Medieval Europeans prefer

purple clothes from Mediterranean seashells, as they represent nobility. As for yellow, it includes feelings like
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optimism, enthusiasm and mobility. The colour signs the personality that has the potential to achieve satisfying
success with its diverse traits and persistent searches (Sun, 1994: 167). Another bright colour, orange
symbolises warm bloodedness, assertiveness, courage, optimism and enthusiasm, suggesting that people
wearing in orange are bold and adventurous. Since orange catches attention easily, products or brands in this
colour have an image of appeal for all (Sarikaya, 2006: 223). Another colour, brown has a number of
associations. Psychologists say that those who use brown in fact seek for intrinsic satisfaction, alliance with
people from a shared background, protection from destructive and exhausting effects of life, rest and
relaxation, and a safe environment that offers physical comfort where they can feel saved from loneliness and
separation (Coskuner, 1995: 89). Lastly, although black is predominantly sensed as related with sentimentality
and sorrow, it betokens power, passion, ambition, solemnity and formalism. When used in small surfaces, it
suggests about vitality, but when used in large surfaces, it promotes a feeling of anxiety and fear (Kamis, 1994:

22).

Colours are within perception limits of people and used as a compensating element in providing aesthetics and
comfort image. Even though they are the forces that affect one's life directly or indirectly, they go unnoticed
often. Colours not only function as a symptom of one's taste, knowledge and skills in colour match, and self-
confidence but also are considered as a major means of persuasion in clothing preferences due to their catchy
effect (Koca & Kog, 2008). It can be said that one’s preferred colours in garment selection are complementary
to their aesthetical tastes and images together embodying the inner features of that person. In this regard,
Bulgun (2000) describes colour as a prominent design element that is determinant of design of a clothing item.
When it comes to colour taste, one’s experiences are regarded as variables and it is pointed out that the person
immediately identifies a colour if it evokes an important memory of them (Ozdemir, 2005). It is a fact that the
human brain can judge people or products within 90 seconds of the first encounter and 62-90% of those
judgements rely on colours (Singh, 2006: 783). On this basis, colour is seen as one of the most potent factors
affecting clothing preferences in daily life or business life. It is stated that wearing formal clothes is related to
perceptions, creating more professionalism and at the same time less perception. (Butler & Roesel, 1989). This
actually proves us that formal dress preferences have a psychological infrastructure. However, previous
research has studied colours only in connection with their effects on human psychology. Wolfe (2012), He
thinks that the preferred colors in clothing help to convey individual values, personalities, suitability or
tendencies. Differently, the present research was intended to examine academicians’ preferred colours of
dressing to work and to explore colours’ effects on such preferences in relation with several dimensions such as
psychological, physical and social states of the people. In short, this research focused on determining
academicians' favourite colours along with the justifying emotions, their frequency of wearing these colours to

work again together with respective reasons, and their level of concern about colour matching.
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METHOD

Research Model

The research was conducted with convergent parallel design from mixed method research designs in which
guantitative and qualitative data were collected together, analyzed separately and the results were interpreted
together (Creswell & Plano Clark, 2015). In the qualitative dimension of the research, the mixed method was
used in the research in order to compare the participating academicians’ most favourite colours and linked
emotions, their arguments for choosing the colours of clothes they wear to work with the data obtained from
the quantitative dimension of the research. For this reason, in the quantitative dimension of the research, the
frequency of using the academicians’ most favourite colours to work is associated with the reasons for
preferring the colours of clothes they wear to work, in terms of factors such as psychological status,
personality, tradition, fashion or age. Qualitative and quantitative data obtained were compared. In addition,
within the scope of the article, journal writing rules, publishing principles, research and publishing ethics rules,

journal ethics rules were followed.

Participants

In this research, 93 scholars (41 females and 52 males) participated from a state of university. The participants
were selected by using maximum diversity sampling among purposeful sampling methods. “Purposeful
sampling refers to picking up of information-rich situations serving to conduct in-depth research as required by
the goal of the research”. Maximum diversity sampling is about comparing and contrasting diverse situations”
(Buyukoztirk, 2012; Yildirrm & Simsek, 2013). In order to make sure that the data obtained were diverse
enough and access to a wider audience could become possible, as many as 93 academicians were included in
the research on voluntary basis by paying attention to covering all academic titles. Demographic information is

given about the participants in Figure 1.

Participant's Demographics (41 Females, 52 Males)
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Figure 1. Research Participants’ Demographic Features
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Figure 1 reveals that 9.68% of the participants were professors, 11.83% associate professors, 29.03% assistant
professors, 29.03 instructors, and 20.43% were research assistants. Distribution of the target group by gender

showed that 44.09% were women and the rest of 55.91% were men.
Data Collection Instrument

In this research, data were collected by using Kilingarslan’s “Colour Perception Questionnaire” (2011) after
being revised as necessary. It is stated that the processes such as question wording, question sequence,
response choices, the effect of the questions in reaching the purpose and determining how to analyze the data
are important in the questionnaire construction process (Altunisik, 2008; Synodinos, 2003). In this context, the
guestionnaire questions were rearranged in accordance with the purpose of the research, taking into account

the "questionnaire construction process" developed by Synodinos (2003: 225). The questionnaire went through
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-
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_
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( Final version of questionnaire )

Figure 2. Questionnaire Construction Process

Source: Synodinos, 2003: 225.

In order to determine the academicians’ preferences of clothing colour at work, the questionnaire questions

were arranged taking into account the processes in Figure 2. Questions that are not suitable for the purpose of
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the research were removed from the questionnaire. The sequence of questions and response choices were
arranged in accordance with the purpose of the research by taking the opinions of experts. It is stated that
“questionnaire pretest” should be conducted in order to prevent the participants from cognitive difficulties in
understanding the questionnaire questions and non-sampling errors (Assael & Keon, 1982; Converse & Presser,
1986 as cited by Altunisik, 2008; Synodinos, 2003). Salant and Dillman (2004 as cited by Altunisik, 2008: 9) state
that the pretests to be conducted to the questionnaires should answer these questions: “Does each question in
the survey measure what you want to measure?, Do the participants know the meanings of all words?, Are the
questions understood by all participants in the same way?, Are the choices in closed-ended questions valid for
all participants?, Is the questionnaire cleared of factors that would prevent participants to fill the
questionnaire?, Are the response choices in each question sufficient?, Are there any factors in the

questionnaire that will lead to prejudice or guidance?

The questionnaire was applied to three academicians through interview, and the comprehensibility and
content of the questionnaire were evaluated in accordance with the above items. In this context, the
guestionnaire was arranged to consist of two parts and its final form was given. Part one sought for personal
information such as gender and academic title, and the other part addressed questions to find out
respondents’ preferred colouration of clothes at work. In the second part of the questionnaire, the
respondents were provided a list of 12 colours so that they could specify their favourite ones. They were asked
to select as many items as they liked and to explain how they usually perceive each of the selected colours.
Besides this, this part included a query about how often the academicians wear in their favourite colour(s) at
work in an attempt to account for their preferential colours listed under the first question in the form. Such
information was tried to be collected by using the range of colours above. This time, the respondents were
asked to tick one of the terms of frequency that best expresses the recurrence of those colours as a part of
their clothing for work. Five different expressions were given as “Never”, “Rarely”, “Sometimes”, “Usually”, and
“Always”. This item of the questionnaire was supplemented with a column for comments by respondents next
to each colour to elaborate why they wear the colour(s) to work at that specified frequency. Open-ended items
were used intentionally to ensure reliability of data before the analysis. It was followed by a closed question
which further investigates reasons for choosing specific colour(s) for wearing to work. Within the scope of the
qguestionnaire, there were 14 expressions such as personality, customs, fashion or age regarding the reasons
for choosing the color of the clothes academicians use in their business life. The academicians were asked to

” o u ” o u

mark how they are affected by these expressions “Strongly Agree”, “Agree”, “Neither Agree Nor Disagree”,
“Disagree”, and “Strongly Disagree”. Finally, the form included a closed question inquiring at what extent they

care about making a good match of colours while selecting their outfits to work.

Data Collection and Analysis

For collecting research data, the instrument mentioned above was fit into “Google Form” for e-mailing to all of

the academic staff working at a state university, requesting their contribution on completely voluntary basis. In

346 Demirel, i. N. & Arifoglu, G. (2020). Academicians’ Preferences of Clothing Colour at Work,
International Journal of Eurasian Education and Culture, Issue: 8, pp. (340-380).



IJOEEC (International Journal of Eurasian Education and Culture) (ISSN: 2602-4047)

Vol / Cilt: 5 Issue / Sayi: 8 Year / Yil: 2020

response, 93 forms were returned after being filled out and none of the forms were excluded from the
research due to any reason. The data on the questionnaires were then analysed with SPSS. To facilitate analysis
of the data, subgroups (female/male) for comparison were established and crosstabs were created for each of
the subgroups. Obtained data were processed through a set of statistical operations including arithmetic mean,
standard deviation and frequency values. Meaning was given to the questionnaire scores in reference to the

intervals given in Table 1.

Table 1. Questionnaire Score Interval

Degree Score Interval
Strongly Disagree Never 1 1.00-1.79
Disagree Rarely 2 1.80-2.59
Neither Agree Nor Disagree Sometimes 3 2.60-3.39
Agree Usually 4 3.40-4.19
Strongly Agree Always 5 4.20-5.00

The reasons for choosing specific colours of clothes worn by academicians in their workplace and the frequency
of their using those colours were explained in regard to the corresponding arithmetic means shown in Table 1.
In addition, the participants were divided into sub-groups in terms of their gender and the frequency
distributions of the answers given to the questionnaire questions were analyzed outside the arithmetic
average. In the analysis of the qualitative data obtained from the questionnaire, descriptive analysis was used
in accordance with the purpose of the research. Descriptive analysis is defined as the process of summarizing
and interpreting data in accordance with previously determined themes (Yildirnm & Simsek, 2013). Based on
the research questions, a thematic framework has been created for data analysis. The data obtained are
arranged according to this thematic framework. Qualitative data was interpreted with the opinions of the
participants under the relevant table in order to increase the reliability of the data obtained from the
guantitative data. During the analyses, female participants were coded as F1...F41 and males were coded as
M1...M52. The tables, which were created in accordance with the opinions of respondents, were interpreted by

associating quantitative and qualitative data to provide evidence of reliability.

FINDINGS

In this research, the Colour Perceptions Questionnaire was used and analysed to see preferred colours of
clothing by academists in their business life. The data revealed the participating academicians’ most favourite
colours and linked emotions, their arguments for choosing the colours of clothes they wear to work, their
extent of concern regarding colour match of clothes and frequency of choosing specific colours of clothes for
two genders separately. For this purpose, academicians were interrogated about their favorite colours and

personal translation of those colours into emotions. The findings were presented in the largest scale in Table 2.
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Table 2. Academicians’ Favourite Colours and Their Associated Feelings

Colour Gender Feelings Evoked f Total
Beautiful (2), Vivid (1), Energising (1), Spacious (1), Eye-catching (1),

Blue Female Peaceful (1), Self-confident (1), Happy (1), Vibrant (1) 10 38
Peaceful (10), Relaxed (9), Vivid (4), Successful (2), Beautiful (2),
Male ) 28
Confident (1)
Black Female Relaxed (7), Peaceful (2), Self-confident (2), Slim (2), Happy (1) 14 99
Male Self-confident (3), Relaxed (2), Attractive (1), Beautiful (1), Peaceful (1) 8
Female Happy (2), Relaxed (2), Tranquil (2), Peaceful (1), Self-confident (1), 12
Green Having broad perspective (1), Game changer (1) 19
Male Happy (2), Relaxed (2), Beautiful (1), Peaceful (1), Self-confident(1) 7
Female Relaxed (1), Tranquil (1) 2
Indigo Self-confident (3), Relaxed (2), Successful (1), Scholarly (1), Vivid (1), 16
blue Male Peaceful (1), Reminding Professional Values (1), Happy (1), Tranquil (1), 14
Responsibility (1), Smart (1)
Red Female Vivid (4), Attractive (2), Self-confident (2), Happy (2), Beautiful(1) 11 11
Male - -
White Female Peaceful (2), Tranquil (2), Vivid (1), Relaxed (1) 6 8
Male Peaceful (1), Relaxed (1) 2
Female Relaxed (1) 1
Grey Vivid (1), Attractive (1), Peaceful (1), Self-confident (1), Happy (1), 7
Male 6
Relaxed (1)
Female Vivid (2), Happy (2), Energising (1), Self-confident (1) 6
Yellow 6
Male - -
Brown Female - ~ 4
Male Relaxed (1), Tranquil (1), Mature (1), Age-appropriate (1) 4
Purple Female Tranquil (2), Dynamic (1), Relaxed (1) 4 4
Male - -
Pink Female Happy (1), Positive (1) 2 5
Male - -
Female - -
1
Orange Male Tranquil (1) 1

It can be seen in Table 2 that the most favourable colours among academicians were listed as blue (f= 38), black
(f=22), green (f= 19), and indigo blue (f= 16). It was also found that their favourite colours differed between
genders. The most popular colours were “black (f= 14), green (f= 12), and red (f= 11) among female
respondents”; while they appeared to be “blue (f= 28), indigo blue (f=14), and black (f=8)" for males. As regards
to account for their taste, majority of the female participants (f=14) opted for black as it makes them feel
“relaxed (7), peaceful (2), self confident (2), slim (2), and happy (1)”. On the other hand, the males mostly (f=
28) fancied the colour blue for emotions such as “peaceful (10), relaxed (9), vivid (4), and successful (2)”. The
second most popular colour among female participants was green (f=12) on the ground of making feel “happy
(2), relaxed (2), tranquil (2), peaceful (1), and self confident (1)”. From the other gender’s perspective, indigo
blue was the second most favourable colour (f=14) for feelings of “self confident (3), relaxed (2), successful (1),
scholarly (1), and reminding professional values (1)”. Moreover, Table 2 reveals that female academicians also
reported enjoying “red (f= 11), yellow (f= 6), purple (f= 4), and pink (f= 2)”; they were not even mentioned as
favourable colours by males. On the contrary, “brown (f= 4) and orange (f=1)" were among likeable colours by

males but they were not referred to by the other gender at all. The women in the research attributed
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adjectives like “vivid (4), attractive (2), self confident (2), happy (2), and beautiful (1)” to red, and “vivid (2),
happy (2), energising (1)” to yellow. Apart from these, the same sub-group emphasised that purple is “tranquil
(2), dynamic (1), and relaxed (1)”, and pink by referring as “happy (1) and positive (1)”. Unlike them, the males
made comments about two other colours, brown and orange, as “relaxed (1), tranquil (1), mature (1), and age-
appropriate (1)”, and “tranquil (1)”, respectively. When the most favourable colours were detected along with
the associated feelings, the analysis was continued with academicians’ ground for choosing certain colours for
wearing at work. In this dimension, it was aimed at disclosing physical, psychological, or cultural influences on
the respondents. The arithmetic mean scores in the survey were read with reference to the score intervals in

Table 1 and the results were tabulated below.

Table 3. Academicians’ Justifications for Choosing Specific Colours of Clothing at Work

Category Influential factor Gender X Sd Rating
L Female 4,49 ,95 Strongly Agree
Physical Activity plans Male 3,87 1,04 Agree
Environment Female 4,29 ,92 Strongly Agree
Season
Male 3,63 1,23 Agree
psychology Female 4,27 ,923 . Strongly Agree.
Character Male 3,35 1,17 Neither Agree Nor Disagree
Personality Female 3,51 1,27 Agree
Male 3,75 1,03 Agree
. Female 4,12 1,07 Agree
Weight Male 388 98 Agree
Complexion Female 3,93 1,10 Agree
Male 3,19 1,28 Neither Agree Nor Disagree
Physical Age Female 3,37 1,15 Neither Agree Nor Disagree
Appearance Male 3,63 ,99 Agree
Hair colour Female 3,29 1,30 Neither Agree Nor Disagree
Male 2,37 1,23 Disagree
Eye colour Female 2,61 1,35 Neither Agree Nor Disagree
Male 2,10 1,05 Disagree
Spouse/fiance(e)/ Female 3,34 1,25 Neither Agree Nor Disagree
boyfriend/girlfriend Male 3,69 1,11 Agree
Appreciation by Family Female 3,10 1,20 Neither Agree Nor Disagree
Others Male 3,33 1,11 Neither Agree Nor Disagree
Friends Female 2,80 1,14 Neither Agree Nor Disagree
Male 2,69 1,13 Neither Agree Nor Disagree
Female 2,90 1,24 Neither Agree Nor Disagree
Customs . .
Cultural Values Male 3,10 1,22 Neither Agree Nor Disagree
Fashion Female 3,24 ,99 Neither Agree Nor Disagree
Male 2,71 1,10 Neither Agree Nor Disagree

As seen in Table 3, the basis for academicians’ preferential colours of clothing to work were grouped under five
(5) categories as “physical environment”, “character”, “appearance”, “appreciation by others”, and “cultural
values”. It was understood that the strongest motives behind colour choice for work were the activity plan on
the working day and the physical environment including the weather or seasonal conditions. From gender

perspective, it was seen that the preferences varied significantly based on the arithmetic means. Specifically,
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the female respondents “strongly agreed” the factors such as the activity plans for the day and the season for
choosing specific colours (i(female activity)= 4,49; i(femaﬂe season)= 4,29); and the males “agreed” the same factors (i

(male activity)= 3,87; i(male season)= 3,63)

Another persuading idea about colour preferences was found to be character covering sub-dimensions of

psychological situation and personality. In this connection, the female participants chose psychology as a

reason by stating that they “strongly agreed” (i(female psychology)= 4,27), while “agreeing” (i(female personality)= 3,51)
personality as a similar reason. This category was approached with a different strength of compliance by

members of other gender. To put in more detail, the males in the research chose “neither agree nor disagree”

for mood (i(male psychology)= 3,35) and “agree” personality (i(male personality)= 3,75) as a reason for wearing in
specific colour(s). This finding suggests that personality was dealt from a shared point of view by male and
female academicians in clothing selection, but mood was regarded more effective by females than their male
peers. Thus, it was inferred that colours seem to have a direct effect on personality among male and female
academicians; however, females were more apt to be influenced by colours in garment selection in
psychological terms compared to males. This particular result extends support to the finding in Table 2 which
states that women were guided by emotional effects of colours, which indicated psychological effect of colours

on individuals.

Table 3, furthermore, reveals that the academicians reported preferred colour of clothing depending on their
physical traits/appearance. Both male and female participants reported choosing of certain colours of clothing
considering their body shape or weight by circling the option “agree” (i(female weight)= 4,12; X (male weight)= 3,88).
Among other factors, the colour selection of female academicians was affected by complexion, that is skin
colour, (i(female complexion)= 3,93); whereas the males reported age as the most important determinant (i(male

age)= 3,63). In addition, the males “disagreed” hair colour and eye colour as a cause of clothing colour selection (

”on

i(ma|e hair)= 2,37; i(ma|e eve)= 2,10); and the other sub-group selected “neither agree nor disagree (i(female hair)=

3,29; ” X (female eye)= 2,61). To sum up; the main elements of appearance affecting garment colour were weight,
complexion, and hair and eye colour among females; the others stressed weight and age as their main motives.
The finding implies that female respondents gave more consideration to their appearance as a complement to
colour perception. In other words, women academicians in this research were seen to be psychologically

affected from colours more than men.

According to Table 3, colour preferences of the academicians in their choice of clothing to work did not vary
much as a direct result of appreciation by others or cultural values like “spouse, family and friends” or
“customs and fashion”, regardless of gender, except for a slight difference under the sub-dimension
“spouse/fiance(e)/girlfriend/boyfriend”. In this regard, males “agreed” (i(male spouse)=  3,69)
“spouse/fiance(e)/girlfriend” as a determinant on their decision of clothing colour; while females “neither

agreed nor disagreed” (i(female spouse)= 3,29) with this factor. It can be inferred that the former consult with
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their wife or take their advice about colour selection of clothes for work. When this result was combined with
Table 2, the males in our research could be linking such emotions as being relaxed, self-confident, peaceful or
successful to professional performance and these feelings could be a marker of their complacence or lack of
worry arising from their wives’ appreciation in colour selection. However, interestingly enough, customs and
fashion together constituting cultural values seemed not to manipulate the colour preferences of clothing
among both male and female academicians. For the participants, fashion and traditions remained far behind

practical reasons like daily work plan as well as character in encouraging selection of specific colour(s).

By the same token, analysed data were reflected on to figure out to what extent academicians attach
importance to well-matching colours in garment choices for work. The relevant findings were presented in

Figure 3.

Colour Match

40
35
30
25
20
15
10 —

5 —

o |

Female | Male Female | Male Female | Male

Sometimes Usually Always
= Colour Match 3 | 1 20 | 37 18 | 14

Figure 3. Importance of Colour Match in Professional Wear from Academicians’ Perspective

When Figure 3 was examined, it was seen that the participants of this research attached overall importance to
colour match in clothing, males coming to the fore with higher points in this aspect than their female peers.
Nevertheless, the participants in this study reported concern of colour match as often as “usually” (fmale= 37;

fremale=20) and “always” (female=14; fremale=18) leading to a compliance between two sub-groups.

Finally, the responses taken from the survey were analysed to see the relative frequency of each colour in
clothing in the professional context. The results were summarised in Table 4 after being made meaningful with

the score intervals in Table 1.

351 Demirel, i. N. & Arifoglu, G. (2020). Academicians’ Preferences of Clothing Colour at Work,
International Journal of Eurasian Education and Culture, Issue: 8, pp. (340-380).



IJOEEC (International Journal of Eurasian Education and Culture) (ISSN: 2602-4047)
Vol / Cilt: 5 Issue / Sayi: 8 Year / Yil: 2020

Table 4. Frequency of Occurrence of Colours in Academicians’ Cloth Selection for Work

Colour Gender X Sd Rating
Black Female 4,24 ,73 Always
Male 3,80 ,74 Usually
Indigo blue Female 3,39 ,97 Sometimes
Male 3,67 ,73 Usually
Blue Female 3,12 1,00 Sometimes
Male 3,63 ,81 Usually
White Female 2,95 ,94 Sometimes
Male 2,61 1,08 Sometimes
Grey Female 2,80 ,92 Sometimes
Male 2,86 ,90 Sometimes
Green Female 2,90 ,86 Sometimes
Male 2,51 ,99 Rarely
Brown Female 2,46 ,92 Rarely
Male 2,61 ,93 Sometimes
Red Female 2,48 ,84 Rarely
Male 1,92 ,81 Rarely
Purple Female 2,34 1,03 Rarely
Male 1,46 ,64 Never
Pink Female 2,26 ,97 Rarely
Male 1,21 ,45 Never
vellow Female 2,02 ,96 Rarely
Male 1,53 ,72 Never
Orange Female 1,75 ,96 Never
Male 1,55 ,80 Never

In Table 4 above, even though the participants reported frequent use of black, indigo blue and simply blue at
work, the only colour “always” taken by female academicians was black (X (female black= 4,24). All of the
remaining colours were worn only as often as “sometimes” or “rarely”. As for males, they were found to
“usually” pick colour pieces of clothes (X (male blacki= 3,80). Below are some statements as evidence regarding
this colour. A female participant, F4, said “I frequently wear (in black) because | love it and it is appropriate for
formal clothes”. Another member of this gender, F17 said “I wear (in black) because quite often as it is
appropriate for all contexts and also it fits me without much trouble”. F31 also stated “I believe it is more
appropriate for formal contexts”. Lastly, F33 explained her reason by saying “I feel most comfortable in black, it
is the easiest colour to use and match (with other colours)”. These findings suggest that black was mostly worn
by women for two reasons: Formal contexts are characterised with the colour black and it readily goes well
with all other colours. Additionally, this sub-group was seen to refer to black since the colour provides a fit
look. For instance, F7 said “(black gives) nobility, formality and most importantly slim look all the time”. F9
grounded her argument by saying “black symbolises formality and seriousness, creates mystery, helps look
slim”. F10 described this colour as “nobiliary, life saver, does not reveal defects”. One participant, F41, placed
emphasis on this aspect of black in an indirect way saying “though it is definitely a colour that suits me, brings
me to the forefront, makes me simple and easily noticed, it is a colour which | find too classical and makes me
feel that | waste my money when | buy a black item (of clothing), which | don’t prefer much but | occasionally

use only because it is a life saver”. Regarding the use of black, male academicians explained that they use it in
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professional life because it represents harmony and formalism. In this connection, M11 expressed his views as
“my favourite colour, it is nobiliary and reliable and appropriate for business life”. Another participant, M20,
spoke as “It provides ease of choosing another colour that goes well with it”. M49 pointed out that he picks
black just because it is suitable for professional environments though he does not fancy the colour by saying “/

sometimes wear it just for a change from indigo blue suits but | do not like it very much”.

According to Table 4, indigo blue and blue were customarily worn by males (X (male indigo)= 3,67; X (male blue)=
3,63); whilst the frequency among females was only sometimes (X (female indigo)= 3,39; X (female blue)= 3,12). With
regard to the use of indigo blue, the participant named M17 said “it is colour that | use along with blue in all
seasons, | prefer it for almost all sorts of clothes”. Another one, M52, explained himself by saying “I mostly
prefer it in formal environments and due to the good look”. M23 implied that indigo blue makes academicians’
professional value judgements manifest by saying “This colour which | prefer quite often is the representative of
virtues such as my professional ethics, stance and responsibility”. Oppositely, F9 as a woman described indigo
blue as “a colour that has an official stance and draws a border between one and others around”. Similarly, F27
said “I think it is the simplest way of elegance” and F37 “Indigo blue is the colour of the academia, but | do not
use it often, only in jeans. The reason is that | find it too official”. Taking these findings together, indigo blue
was thought to symbolise formalness in academic settings from both genders’ point of view. Still, there was a
nuance between males and females in that formalness was referred to as an indicator of harmony, value
judgments and a demanded colour among male academicians; but females noted the formal connotation of
indigo blue as their reason for not wearing in that colour. Regarding the use of blue, male academicians mostly
declared that they prefer it as the ground of peace, vividness, happiness and freedom. On the other hand, the
females reported using blue since it gives a younger outlook, soothes them and endows well-being. On this
matter, E6 recounted use of blue by saying “I feel peaceful and happy”. Likewise, M40 said “Blue cheers me up
and reminds of the sky and the sea”. A couple of women participants, F29 and F34, defended the use of this

colour only by saying “It makes one look younger”.

According to Table 4, both male and female academicians had two colours in common by occasionally selecting
white and grey in their clothing (X (female white)= 2,95; X (male white)= 2,61) and grey (X (female grey)= 2,80; X (male grey)=
2,86); and neither gender mentioned orange among colours they wear ( X (female orange)= 1,75; X (male orange)= 1,55).
Regarding the use of white, F9 said “It signifies that | am pure, open, and clear”. F11: “It gets dirty easily,
extremely attracts attention”. F14: “I don’t wear it much as it attracts a lot of attention”. Males, on the other
hand, announced that they predominantly prefer white because it represents cleanliness and goes well with
formal suits. According to Table 4, several colours are not taken by males at all, used by the other gender
infrequently though, such as purple (i(female purple)= 2,34; X (male purple)= 1,46), pink (i(female pink)= 2,26; i(ma|e pink)=
1,21), and yellow (i(female vellow)= 2,02; i(male vellow)= 1,53). Apart from that, two colours were seen to be hardly

worn by males whilst being worn slightly more often by females, that is green (i(female green)= 2,90; i(ma|e green)=

2,51) and brown (i(female brown)= 2,46; i(ma|e brown)= 2,61). As evidence for their low frequency of wearing in
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purple, F17 defended it by saying “I seldom wear it, | do not want to carry its melancholic effect on me”, and
F31 said “It is a daring colour and there is almost no purple outfit in my wardrobe”. However, the other sub-
group reported refusing to wear in purple since they found it depressive, languishing, rebellious and essentially
female-specific. Another one of such colours, pink, was defined as cheering, childish, feminine and naive at
times by female respondents; it was not opted for by males arguing that it is more suitable for ladies. Green
was preferred by women in this research as it makes peaceful; and men empahsised that green is compatible
with nature. One other result worth noting emerged from comparison of Table 2 and Table 4. In the former,
red was listed among favourable colours as it was found vivid, attractive, infusing the feeling of happiness or

beauty among females. Unexpectedly, as seen in Table 4, the female respondents reported avoiding it at work (

i(female red)= 2,48). This contradiction could be accounted for by the striking and assertive image of red despite
being enjoyed by females. As an example, some views were as following. F2 labelled it “too bright and daring”

and F37 said “I do not prefer it in the work environment because it is too attention getting”.
CONCLUSION and DISCUSSION

The findings in this research suggest that preferred colours of clothing at work differ between male and female
academicians. Relating to the matter; black, green and red were among the favorite colours of female
academicians; males, on the other hand, listed blue, indigo blue and black. According to Ozdemir (2005), in
general women go for red, pink, magenta, saturated blue, and turquoise; while men tend to select brown, dark
green and greyish colours. However, it contradicts with our findings since it was understood in the current
research that such colours are liked by both female and male academicians but not worn in the professional
context. It can be said that academicians, whose purpose is to educate conscious and beneficial individuals in a
corporate structure, largely wear in colours that reflect seriousness or formality. As a matter of fact, black
received noticeable reference from females in our research with attributions like symbolising formalness of
work activities, allowing colour match without difficulty, and helping conceal excess weight. As for the men,
they wear in black as the symbol of harmony and formalness. Ocel and Arslan (2018) have contended that
colour preference is directly related to the desire of people to form completeness with their physical,
emotional and social characteristics. Furthermore, previous researches have emphasized that visual perception
of colours affects a number of agents including physical characteristics, human psychology, social environment,
emotional and cultural needs, user identity and fashion (Coskuner, 1995; Kiran, 1986; Koca & Kog, 2008;
Ozdemir, 2005). Our research confirms this finding revealing that black was preferred by male academicians as
a means of a serious and strong image. Also, female academicians put black in a separate place since, among

other reasons, it grants a slim look besides an elegant image.

Indigo blue, which was nominated the flag of formality by academicians, was seen to be a popular colour due
to indicating harmony and value judgments. However, it was not as preferable by their female peers. In
addition, male academicians opted for blue as the colour of peace, vividness, happiness, and freedom; but

females selected this colour because it reportedly gives a younger look, calms down, and lifts the mood.
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According to Ustaoglu (2007: 54), those who wear an indigo blue suit with a blue tie are considered more
convincing than normal in business life. It is also stated that colours like indigo blue, black and brown are often
preferred by politicians, bankers and lawyers to look successful, trustworthy, authorised, serious, and practical.
innap (2012: 34) supports this finding in her research which has found that blue creates a serious, respectable,
authoritarian, intellectual and reliable model and is included in commercial banks’ corporate identity as it
recalls values of institutionalism, stability and trust. It is added that educators and health care personnel’s
uniforms are green, blue and brown with the subconscious intention of looking friendly and approachable.
That’s why police uniforms are coloured in shades of blue in most countries along with Turkey to constantly
infuse the message of security and depth. In the same way, uniforms for aviators are made of dark blue
coloured fabrics in order to highlight depth and vastness (Cagan, 2005: 115). In this respect, our findings are in
line with the previous researches reporting that serious colours such as black or indigo blue or shades of blue
as a symbol of peace prevail in governmental institutions or official workplaces giving the feeling of formalness

and confidence to the clients.

In our research, a number of colours including red, yellow, purple, and pink were among female participants’
favourite colours; but they were not mentioned by the males. It was hence concluded that male academicians
define purple as a depressive, seductive, rebellious and commonly feminine. Researches so far have indicated
that purple has a wide variety of connotations depending on cultures such as mourning, jealousy, sensuality,
spirituality, creativity, wealth, mystery, wisdom, arrogance, pride, and wealth (Abbasi, Talaei, Talaei & Rezaei,
2014; Keskar, 2010). Read in terms of the effects of colours on different cultures, this result underlines that
purple as a cold colour is perceived negatively by male academicians. Previously, Kogak and Paksoy (2004: 105)
have also indicated that taste of colour changes according to culture level, age and gender and that people
tend to be stimulated negatively by cold colours. Nonetheless, purple is known to increase concentration, have
a mediative effect encouraging people to speak out, open up and relax (Kingston, 2000). In the current
research, pink was found to be cheering, childish, feminine and naive at times by female respondents; but it
was avoided by males thinking it to be a colour for ladies. In addition, female participants said they rarely wear
in red at work as they find it too daring although they defined it as a vivid, attractive, happy or beautiful colour.
According to GCagan (2005), pastel colours (e.g. pale pink, pale yellow, pale blue) symbolise are simplicity, youth
and innocence; while bright colours like orange, shocking pink, and red resemble dynamism, high energy, and
even aggression and sexuality in some cases. Moreover, people wearing red shirts are perceived to be more
aggressive and dominant figures (Wiedemann, Burt, Hill & Barton, 2015). Hence, it can be suggested that
female academicians' preferred colours in professional settings are cues to their personalities and they exhibit

a more simple, unobtrusive and aggressive identity.

Also, in our research, green was preferred by females as a peaceful colour and the male respondents opted for
it due to its ties with nature. There exists evidence in the literature that green is associated with being silent
and acceptable, motivating humans to rever to their inner world to be introverted or show determined

behaviours (Luscher, 1991 as cited by Mohebbi, 2014). Departing from their preferred colours at work, it can
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be argued that both male and female academicians have peaceful and serene personality traits. Another result
shows that the motives behind academicians’ colour preferences of clothing to work are greatly affected by
their specific physical surrounding and character. To put in detail, the colour choices of academicians are
dominated by their work plans and seasonal conditions. Secondly, colours were seen to have a direct influence
on the personality of both genders; yet, females were more prone to be affected in a psychological sense
compared to males. Gintiirkiin (2010: 23) has stated that each colour arouses a certain emotion in human
psychology in that some colours excite one while others are felt sedative, or some colours urge self-confidence
while some others may increase introvertedness. Taking these results into consideration, it is concluded that
colours play a significant emotional role on individuals’ psychological structure and daily life in parallel with
their respective meaning and outcome. This role is malleable from male to female academicians according to
the meaning and the message conveyed by every colour. In our research; the females, based on their physical
and psychological status, related colours to comfort, vividness, and happiness. Rather, male participants
showed regard to professional performance, interpreting colours as a means of a more relaxing, self-confident,

peaceful and successful portrait.

We also concluded that influential physical factors on women’s colour preferences were aspects of appearance
such as weight, skin, hair and eye colour; while male academicians were concerned about weight and age in
choosing colour of clothes. According to Koca and Kog (2008), middle-aged people’s concerns about excess
weight, overall unwanted changes in body forms as well as their desire to look younger and dynamic render the
colours preferred during these years more critical. Due to the guiding role of colours on perception, the visual
effect clothes bring about to outlook and choice of colour led by the context of wearing seem to be meaningful.
Therefore, Atag (2005) advises that overweight people should prefer cold colours, monochrome garments or
different shades of colours rather than warm, very dark or very light colours if they want to look slim and more
elegant. According to the other results of the research, male academicians are advised or convinced by their
wife, fiancée, or girlfriend while choosing the colour of their clothes. Apart from that, colour preference of both
women and men is not susceptible to cultural values like fashion and customs. Onur (2004) has contended that
almost every emotion has its manifestation in fashion and colour is the paramount element of fashion as a
concept. Naturally enough, fashion stands as an important area where both men and women can show their
feelings of appreciation. For these reasons, the relationship between fashion and colour has always been at the
forefront. Counted with physiological needs of societies, the drive for social self-expression maintains
continuity of this circulation. A piece of garment is noticed thanks to its colour (innap, 2012: 108). However,
our results underline that fashion is hardly decisive on colour preferences of women and men at work because
their main motivation is to look simple, formal and serious in accordance with their position and status. An
important aspect of nonverbal behavior, clothing contains a wide range of communicative functions (Rosenfeld
& Plax, 2006). Therefore, it can be said that as a way of expressing oneself and style, academicians' choice of
colours for professional contexts changes and develops depending on their expectations and tastes, body

forms, age, social life and status. Drawing on the foregoing, considering the effects of colours on human
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psychology, it is recommended to raise awareness of not only governmental but also private employees about
the stimulating effects of colours and to organise various events, seminars or in-service training programs for

this purpose.
RECOMMENDATIONS

According to the results obtained within the scope of the research, considering the effects of colours on human
psychology, it is thought that the employees of the institutions should be made aware of the stimulating effects
of colors not only in public institutions but also in private sector institutions. For this purpose, it is
recommended to raise awareness on the effects of colors on human psychology by organizing different events,

seminars or in-service training programs.
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rules are followed. Responsibility belongs to the author (s) for any violations related to the article.”
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AKADEMISYENLERIN i$ HAYATLARINDAKI GiYSi SECIMLERINDE RENK
TERCIHLERI

0z

Arastirmanin amaci akademisyenlerin is hayatlarindaki giysi secimlerinde renk tercihlerini tespit
etmektir. Arastirma, karma yontem arastirma desenlerinden vyakinsayan paralel desen
yaklasimiyla yuratalmustir. Arastirmanin galisma grubunu, bir devlet tniversitesinde gérev yapan
toplam 93 (41 Kadin; 52 Erkek) akademisyen olusturmaktadir. Arastirma verileri renge yonelik
algilama anketi ile toplanmistir. Nicel verilerin analizinde aritmetik ortalama, standart sapma ve
frekans degerleri kullaniimistir. Nitel veriler ise betimsel olarak analiz edilmistir. Arastirmadan
elde edilen sonuglara gore, anlam ve etkisine bagh olarak renklerin, akademisyenlerin psikolojik
yapisi ve glnlik yasantilar zerinde 6nemli bir duygusal etki yarattigi ve bu etkinin kadin ve
erkek akademisyenler arasinda rengin tasidigi anlam ve ilettigi mesaja gore degiskenlik gosterdigi
sonucuna ulasilmistir. Bu dogrultuda kadin akademisyenlerin renkleri fiziksel ve psikolojik
durumlarina gore, rahatlik, canhlik ve mutluluk gibi kavramlarla iliskilendirdikleri, erkek
akademisyenlerin ise, renkleri mesleki performansla iliskilendirerek, daha rahatlatici, kendine
glivenen, huzur verici ve basarinin temsili olarak gérdikleri tespit edilmistir. Ayrica arastirma
sonuglari kendini ve tarzini ifade etme bicimi olarak akademisyenlerin is yasaminda kullandiklari
renklerin, kisisel talep ve begenilerine, fiziksel Gzelliklerine, yas, sosyal yasam ve statl gibi
faktorlere bagh olarak degistigini gostermistir. Bu bilgiler 1siginda renklerin insan psikolojisi
Uzerindeki etkileri dikkate alinarak sadece kamu kuruluslarinda degil, 6zel sektér kurumlarinda da
kurum c¢ahsanlarinin, renklerin uyarici etkileri konusunda bilinglendirilmesi ve bu amacla farkh
etkinlikler, seminer ya da hizmet igi egitim programlari diizenlenmesi dnerilmektedir.

Anahtar Kelimeler: Akademisyen, renk, renk tercihi.
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GiRIS

Her insan gunlik hayatinda bilingli veya bilingsiz olarak stirekli renk tercihi yapmaktadir. Giigli bir ifade yontemi
oldugu disiiniilen renk, aslinda yaygin olan bir iletisim bicimidir. Oztuna (2007: 88), gorsel sanatlarin bir cesit
muzigi olarak kabul edilen rengin, en gigli iletisim araglarindan biri oldugunu belirtmektedir. Renkler 1sikla
birlikte var olmakta ve izleyen (zerinde birgcok degisik duygular uyandirabilmektedirler. Bunlarin bir bélimi
kisisel, bir bolimu genellenebilir duygulardir. Kirmizi, sari ve turuncu sicak renkler; mavi, yesil ve mor soguk
renkler olarak kabul edilmektedir. Sicak renklerin uyarici, soguk renklerin ise gevsetici ve dinlendirici olmasi
genellenebilen duygulara iyi bir 6rnek olusturmaktadir (Becer, 2005: 57). Tirk Dil K urumu (TDK, 2019), renk
kavramini, “cisimler tarafindan yansilanan isigin goézde olusturdugu duyum” olarak tanimlamaktadir. Avci
(2014), renk kavramini, sanatin duyular yolu ile insan tzerinde biraktig etkiye bagh olarak dogayi taklit etme,
idealize etme ve soyutlastirma asamasinda, ressamin bilincinde beliren nesne ve olaylari aktarmak igin
kullandigi temel araglardan biri oldugunu ifade etmektedir. Psikolojik sistemde ise renk, cesitli i1sik etkilerinin
beyinde uyandirdig etkiler olarak tanimlanmaktadir (Temizsoylu, 1987: 9). Goethe’ye (2013: 28) gore renk,
toplum tarafindan benimsenen ya da kabul edilen doga formdilleri arasinda en iyi gérilebilen ve kavranabilen,
gdz organini anlamlastiran en temel doga olgusudur. Ocel ve Arslan (2018) ise, renklerin deyimlerimiz
aracihgiyla insanlarin ruh durumunu yansittigini ifade etmektedirler. Kara kara dislinmek, hayati tozpembe
gormek, bukalemun gibi renkten renge girmek, rengini belli etmek, mavi boncuk dagitmak, yesil 151k yakmak,
kara para aklamak, beyaz sayfa agmak gibi bircok deyim ile insanlarin ruh halinin ve ahlak boyutunun ifade

edilebildigini belirtmektedirler.

Renkler igerik geregi az ya da cok titresimli enerijileri ile insanin duygusal, zihinsel ve fiziksel diinyasini etkileme
yetisine sahiptirler (Koca ve Kog, 2008). Bu nedenle renklerin duygusal agidan insanlari farkli sekillerde etkiledigi
ifade edilmektedir (Bagchi ve Cheema, 2013; Singh, 2006). Sari, turuncu ve mavi renklerin mutluluk;
kahverengi, siyah ve kirmizi renklerin ise Gzlntl etkisi yarattigi belirtiimektedir (Cimbalo, Beck ve Sendziak,
1978). Diger taraftan beyaz, pembe, kirmizi ve mavi gibi renklerin parlak etkisinden dolayi, kahverengi ve siyah
gibi koyu renklere gére daha fazla mutluluk ve heyecan verdikleri de ifade edilmektedir (Hemphill, 1996). Bu
nedenle eskiden Misir'da renkler, hastaliklarin iyilestirilmesi icin kullanilmistir. Kirmizinin karacigere enerji
verdigine, morun kan basincini diistirdigline, turuncunun akcigerleri glglendirdigine, yesilin sinir sistemini
harekete gecirdigine ve sarinin sindirim sistemine enerji verdigine inanilmistir (Singh, 2006). Kalmik’e (1964)
gore, renklerin beden ve fikir Gizerinde ¢esitli etkiler meydana getirdigi psikoloji bilimince ispat edilmistir. Cagan
(2005), rengin kisiliklerin nasil bir karaktere sahip oldugu hakkinda bilgi verdigini ifade etmektedir. Bu
kapsamda beyaz rengi seven kadinlarin ortak 6zelliginin algak gonilli, asil ve nazik olmalari, favorisi beyaz olan
erkeklerin ise, sogukkanh ve comert oldugunu belirtmektedir. Cok eski zamanlardan beri renklere anlamlar
yiklenmistir. Ornegin kirmizi saltanatin, iktidarin simgesi olarak gériildigiinden hanlarin, imparatorlarin rengi
olmustur. Sadece yonetimde degil dini hayatta da rengin 6nemi kabul edilmis; 6rnegin Hz. Muhammed’in yesil
rengi sevmesinden dolay! islamiyet’in rengi sanki yesil olmustur. Mavinin koruyucu etkisine inaniimis ve

neredeyse tlim nazar boncuklarinda bu renk kullanilmistir. Cinliler ile Hindistanhlar ise kirmiziya ayni glicl
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yuklemislerdir. Bat’'da cenazelerde siyah giyilirken, Cin’de beyaz giyilir. Afrika’da beyaz 6limin rengidir
(Karaman ve Atasoy, 2012 Akt. Kahraman, Yildirirm ve Abdi, 2016). Hindistan da turuncu kutsal sayilirken,

Zambia’da turuncu bir renk olarak bilinmemektedir (Tektronix, 1988: 16).

Mikellides, (2012: 105), 1stk ve renk algimiza verdigimiz énem ve onun (zerindeki duygusal etkilerin sadece
sanatgllar, sairler ve mimarlar tarafindan degil ayni zamanda insan ve yasam Uzerindeki etkilerini anlamaya ve
olgmeye calisan farkli bilim adamlari tarafindan da yasam boyu tutku uyandirdigini ifade etmektedir. Renkle
ilgili yapilan arastirmalarda, renkler ve insan davranislari arasinda ¢ok yakin iligkiler oldugu gézlemlenmistir. icli
ve Copur (2008: 22-23), renklerin insanlarin duygusal, zihinsel ve fiziksel yapilarini etkiledigini ifade
etmektedirler. Severek tercih ettigimiz pek ¢ok rengin icinde kisiligimizle ilgili bilgilerin oldugu goérGlmustar.
Renklerin duygusal degerleri oldugu ve renk segimimizin karakterimiz, yasam bi¢cimimiz ya da anhk ruh
halimizden dolayi yasanan duygu degisimlerinde duydugumuz enerjinin niteligini de belirledigi tespit edilmistir.
Renklerin kisilik ya da ruh hali Gzerindeki etkileri incelendiginde, Sigmund Freud maviyi okyanussal, sakin olarak
nitelendirirken; Faber Birren ise tansiyonu dislrduguni belirtmektedir. Soguk bir renk olan mavi, genislik,
rahatlik ve huzur veren bir renk olarak bilinmektedir (Oguztoreli, 1995: 398). Hasta korkularini ortadan
kaldirmak icin dis hekimlerinin odalarini mavi tonlara boyadigl da gorilmektedir (Costigan, 1984). Yesil agag
yapraklarinin, ¢imenlerin rengi oldugundan serinletici ve sakinlestirici bir etkiye sahiptir. Sessizlik, verimlilik,
hayat, biiylime, doga, bilgelik ve inanci gagristirmaktadir (innap, 2012: 33). Titresimi en kuvvetli oldugu ifade
edilen kirmizi renk, saltanatin ve iktidarin simgesi olarak kabul edilmektedir. Aktiflik, giriskenlik, onderlik,
glclilak ve sevgi gibi olumlu duygularin yaninda nefret duygularini da birlikte icermektedir (Kalmik, 1964: 176).
Ayrica kirmizi renk, tansiyonu yikselten ve kan akisini hizlandiran 6zelliginden dolayi, genglige hitap eden
markalar tarafindan logo ve drinlerde tercih edilmektedir. Roberts, Owen ve Havlicek (2010), yaptiklari bir
arastirmada, iki cinsiyetin gekicilik diizeyinde kararlarini etkileyen renk niteliklerini incelemistir. Calismada on
erkek ve on tane kadina alti farkh renkte tisort giydirerek dijital fotograflarini ¢cekmislerdir. Tisortlerde tercih
edilen renkler; kirmizi, siyah, mavi, yesil, sari ve beyazdir. Her iki cinse gosterilen goriintiilerden puanlama
yapmalari istenmis ve en ylksek puani kirmizi ve siyahin aldigi gorilmustir. Arastirma sonucu, her iki cinsin
kiyafet renginden etkilendigini ve rengin cekicilik diizeyinde karar vermelerinde 6nemli bir rol oynadigini
gostermistir. Kirmizi rengin, bireylerin algisini birgcok rengin icinden bu denli etkileyebildigi bunun gibi yapilan
bircok arastirmada bir kez daha belirlenmistir. Pembe renk ise, insana gliven duygusu vermekte, uyum, nese,
sirinlik ve sevgiyi simgelemektedir. Rahat hissettiren ve dinlendiren bir renk olarak bilinmektedir (Koca ve Kog,

2008: 176).

Mor renk insanlarin kendilerini giivende hissetmedikleri donemlerde, korku ve stres gibi duygular karsisinda
tercih edilmektedir. Ayrica mor renk sinirsel duygulari ortaya ¢ikardigi, insanlari bilincaltinda korkuttugu tespit
edilen bir renktir (Sarikaya, 2006: 223). Kodzaman (2019: 90), Rénesans doneminden itibaren kiyafetlerin
renginin daha 6nemli hale geldigini ve belirli renklerin sadece Ust siniflar ve kraliyet ailesi tarafindan giyildigini
belirtmistir. Yine ayni c¢alismasinda, asaleti temsil ettigi icin, Ortacag Avrupalilarinin, Akdeniz deniz

kabuklarindan elde edilen mor renkteki pahal giysileri tercih ettiklerini de eklemektedir. Sari renk iyimserligi,
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coskuyu ve hareketliligi icermektedir. Cok yonla kisilik ve israrli arayislarla kendini tatmin edecek basarilara
ulasma sansina sahip kisiligi ifade etmektedir (Sun, 1994: 167). Turuncu renk ise, sicakkanh olusu, giriskenligi,
yurekliligi, iyimserligi, coskuyu ifade etmekte ve turuncu giyen kisilerin cesur ve maceraci bir kisilige sahip
oldugu vurgulanmaktadir. Cabuk dikkat ¢eken turuncu, bir Griin ya da markada kullanilmissa, bu Griiniin herkes
icin imaji verdigi belirtilmektedir (Sarikaya, 2006: 223). Psikologlara gore, kahverengiyi tercih eden kisilerin
duygusal tatmine, kendi kiltirinden, kendisine yakin insanlarin arkadasligina, yasamin yikici ve yorucu
etkilerinden kendilerini korumaya, dinlenmeye, rahatlamaya, yalnizliktan ve ayriliktan uzak kalmak igin
kendisini glven icinde hissedebilecegi bedensel rahatlk sunan glivenli bir ortama ihtiyaglari vardir (Coskuner,
1995: 89). Siyah, yaygin olarak duygusalligi ve hiiznii simgeledigi hissi vermesine ragmen, giic(, tutkuyu, hirsi,
agirbasghhgi, resmiligi de temsil etmektedir. Kiicik ylzeyler halinde kullanildiginda canhlik, blyik ylzeyler

halinde kullanildiginda endise ve korku hissi dogurmaktadir (Kamis, 1994: 22).

insanlarin algi sinirlari iginde bulunan, estetik ve rahathk gériintiisii saglamada denge unsuru olarak kullanilan
renkler, kisinin yasamini dogrudan ya da dolayh olarak etkileseler de, gogu zaman etkilerinin farkina varilmayan
gugclerdir. Renkler, kisinin zevkini, renk uyumundaki bilgi ve becerisini, kendine olan giivenini ifade ettigi gibi
akilda kalici etkisi nedeniyle giysi seciminde kisileri etkileyen en 6nemli faktorlerden biri olarak gorilmektedir
(Koca ve Kog, 2008). Dolayisiyla da bireylerin giysi segciminde renk tercihleri, estetik begenileri ve disariya
yansittiklari gortntileri ile bir btin olusturmaktadir. Bu nedenle Bulgun (2000) rengi, bir giysi tasariminin
ifadeci glicinQ belirleyen 6nemli bir tasarim elemani bigiminde yorumlamaktadir. Renk begenisi konusunda
kisinin gegcmisindeki etkiler birer degisken olarak kabul edilmekte ve kisinin 6nemli bir anisini ¢cagristirdigi rengi
hemen fark ettigi ifade edilmektedir (Ozdemir, 2005). Ciinkii insan beyni insanlarla ya da driinlerle olan ilk
etkilesimini 90 saniye icerisinde degerlendirebilmekte ve bu etkilesimde insanlarin degerlendirmelerinin %62-
90’inin renklere dayandigi belirtiimektedir (Singh, 2006: 783). Bu haliyle renk, gilinlik ya da is hayatinda giysi
tercihlerini etkileyen en énemli etkenlerden biri olarak gorilmektedir. Resmi kiyafet giymenin algilarla iligkili
oldugu, daha fazla profesyonellik ve ayni zamanda daha az ulasilabilirlik algisi yarattig belirtiimektedir (Butler
ve Roesel, 1989). Bu da aslinda resmi kiyafet tercihlerinin psikolojik bir alt yapisi oldugunu bize kanitlamaktadir.
Nitekim Wolfe (2012), giyimde tercih edilen renklerin bireysel degerleri, kisilikleri, uygunluk ya da egilimlerini
aktarmada yardimci oldugunu diisinmektedir. Bu bilgiye dayanarak yapilan ¢alismalarda rengin, insan
psikolojisi tizerindeki etkilerinin degerlendirildigi gériilmektedir. Bu arastirmada farkh olarak, akademisyenlerin
is hayatlarindaki giysi secimlerinde renk tercihleri ele alinarak, giysi seciminde rengin psikolojik, fiziksel ya da
sosyal gibi farkli agilardan etkisi sorgulanmistir. Bu dogrultuda arastirma, akademisyenlerin en sevdikleri renkler
ile bu renklerin hissettirdigi duygular, bu renkleri is hayatlarinda kullanma sikliklari ile bu renkleri tercih etme

nedenleri ve renk uyumuna ne derece dikkat ettikleri sorulari tizerine yogunlasmaktadir.
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Arastirmanin Modeli

Arastirma, nicel ve nitel verilerin birlikte toplandigi, ayri ayri analiz edildigi ve sonuglarin birlikte yorumlandig
karma ydntem arastirma desenlerinden yakinsayan paralel desen yaklasimiyla yaritilmustir (Creswell ve Plano
Clark, 2015). Arastirmada karma yodntemin tercih edilmesinin nedeni arastirmanin nitel boyutunda,
akademisyenlerin sevdikleri renkleri, bu renklerin hissettirdigi duygulari ve bu renkleri is hayatlarinda tercih
etme nedenlerini arastirma sonuglarinin giivenirligi agisindan, arastirmanin nicel boyutundan elde edilen veriler
ile karsilastirmaktir. Bu dogrultuda arastirmanin nicel boyutunda, akademisyenlerin sevdikleri renkleri is
hayatlarinda kullanma sikliklari, psikolojik durum, kisilik, gelenek, moda ya da yas gibi faktorler agisindan,
giysilerin renklerini tercih etme nedenleri ile iligskilendirilmis ve elde edilen nitel ve nicel veriler
karsilastiriimistir. Ayrica makale kapsaminda dergi yazim kurallarina, yayin ilkelerine, arastirma ve yayin etigi

kurallarina, dergi etik kurallarina uyulmustur.

Calisma Grubu

Arastirma bir devlet Universitesinde gbrev yapan toplam 93 (41 Kadin; 52 Erkek) akademisyen ile
yuratilmustir. Cahsma grubunun belirlenmesinde amagh 6rnekleme yontemlerinden maksimum gesitlilik
orneklemesi kullanilmistir. “Amaclh 6rnekleme, derinlemesine arastirma yapabilmek amaciyla galismanin amaci
baglaminda bilgi agisindan zengin durumlarin segilmesi” islemi olarak tanimlanmaktadir. Maksimum cesitlilik
orneklemesi ise, “cesitlilik gosteren durumlar arasinda ne tir ortakliklarin, benzerliklerin ya da farkliliklarin var
oldugunu bulmaktir” (Bayukoztirk, 2012; Yildinm ve Simsek, 2013). Arastirmadan elde edilen verilerde
cesitliligi saglamak ve daha genis bir kitleden veri elde etmek amaciyla farkh akademik unvana sahip olan ve
arastirmaya gonilli olarak katilan 93 akademisyen calisma grubu olarak belirlenmistir. Arastirmaya katilan

akademisyenlerin demografik 6zellikleri Sekil 1’de sunulmustur.

Demografik Ozellikler (41 Kadin; 52 Erkek)
16
14
12
10
8
6
4
2
- .
Kadin | Erkek | Kadin | Erkek | Kadin | Erkek | Kadin | Erkek | Kadin | Erkek
Prof. Dr. Doc. Dr. Dr. Ogr. Uyesi |  Ogr. Gér. Ars. Gor.
(%9.68) (%11.83) (%29.03) (%29.03) (%20.43)
mFrekans| 1 | 8 3 | 8 15 | 12 | 15 | 12 7 | 12

Sekil 1. Arastirmaya Katilan Akademisyenlerin Demografik Ozellikleri
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Sekil 1 incelendiginde arastirmaya katilan akademisyenlerin  %9.68’inin profesér, %11.83’Gnin dogent,
%29.03’linlin doktor 6gretim lyesi, %29.03’Unln 6gretim gorevlisi ve %20.43’Gniln arastirma gorevlisi oldugu

gorilmektedir. Akademisyenlerin %44.09 kadin ve %55.91 ise erkektir.
Veri Toplama Araci

Arastirma kapsaminda Kilingarslan (2011) tarafindan gelistirilen “Renge Yonelik Algilama Anketi” revize edilerek
kullanilmistir. Anket gelistirme silirecinde sorularin ifade edilmesi, sorularin sirasi, cevap segeneklerinin
belirlenmesi, sorularin amaca ulagtirmadaki etkisi ve veriler izerinde nasil bir analiz yapilacaginin belirlenmesi
gibi streclerin 6nemli oldugunu ifade edilmektedir (Altunisik, 2008; Synodinos, 2003). Bu kapsamda anket
sorulari Synodinos (2003: 225) tarafindan gelistirilen ve Sekil 2’de verilen “anket gelistirme sireci” dikkate

alinarak aragtirmanin amaci dogrultusunda yeniden dizenlenmistir.

( Arastirmanin Amaglari )
¢ Anket Uygulama

Yonteminin Yeniden

Anket Uygulama Yontemi ) Eeé‘-""e”d"“me“

Anket Olusturma

Soru ifadeleri Cevap segenekleri

Dikkat edilecek
diger noktalar

¢ f Birkag yineleme

Anket ontestleri

( Anket son hali )

Sekil 2. Anket Gelistirme Siireci

[

Sorularin sirasi

Kaynak: Synodinos, 2003: 225.

Akademisyenlerin is hayatlarindaki giysi secimlerinde renk tercihlerini belirlemek amaciyla ankette yer alan

sorular Sekil 2’de yer alan evreler dikkate alinarak diizenlenmistir. Bu kapsamda arastirmanin amacina uygun
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olmayan sorular anketten cikarilarak, sorularin sirasi ve cevap segenekleri arastirmanin amaci dogrultusunda
uzman gorusleri de alinarak diizenlenmistir. Katilimcilarin ankette yer alan sorulari anlamada bilissel agidan
zorlanmamalari ve 6rnekleme digi hatalarin ortadan kaldiriimasi amaciyla “anket ontesti” yapilmasi gerektigi
ifade edilmektedir (Assael ve Keon, 1982; Converse ve Presser, 1986 Akt. Altunisik, 2008; Synodinos, 2003).
Salant ve Dillman (2004 Akt. Altunisik, 2008) ise, anketlere uygulanacak 6n testlerin su sorulara cevap vermesi
gerektigini ifade etmektedirler: “Anketteki her bir soru 6lgmek istenen durumu dlgmekte midir?, Katilimcilar
tim kelimelerin anlamlarini  bilmekte midir?, Sorular bitin katihmcilar tarafindan ayni sekilde mi
anlasilmaktadir?, Kapali uglu sorularda yer alan secenekler tim katilimcilar igcin gecerli midir?, Anket
katilimcilarin anketi doldurma istegini engelleyecek unsurlardan arindirilmis midir?, Her bir sorudaki cevap

segenekleri yeterli midir?, Ankette 6nyargiya veya yonlendirmeye yol acacak unsurlar var midir?

Bu kapsamda anket ¢ akademisyene goriisme yoluyla uygulanarak, ankette yer alan sorularin anlasilirhgr ve
icerigi yukaridaki maddeler dogrultusunda degerlendirilerek, test edilmistir. Akademisyenler tarafindan verilen
cevaplar dogrultusunda ankette yer alan sorularin arastirmayi saglikh bir sekilde sonuca ulastiracagi tespit
edilmistir. Bu kapsamda anket, iki béliimden olusacak sekilde diizenlenerek son sekli verilmistir. Anketin birinci
bolimde katihmcilarin kisisel bilgileri (cinsiyet ve akademik unvan), ikinci bélimde ise katilimcilarin is
hayatlarindaki giysi secimlerinde renk tercihlerini belirlemeye yonelik sorular yer almaktadir. Katilimcilara en
sevdikleri renkleri belirlemeye yonelik on iki (12) farkli rengin bulundugu secenek listesi verilmistir.
Katiimcilardan bu liste icinde istedikleri sayida rengi secerek, bu renklerin kendilerinde nasil bir duyguya sebep
oldugunu belirtmeleri istenmistir. Sonrasinda akademisyenlere sevdikleri renkleri is hayatlarinda kullanma
sikhklari sorularak, ilk soruda tercih edilen renklerin is hayatinda kullanimina yonelik kanit saglanmasi

» u

amaclanmistir. Bu kapsamda akademisyenlere on iki adet renk verilerek, bu renkleri “hi¢bir zaman”, “nadiren”,
“bazen”, “cogunlukla” ve “her zaman” olmak lzere kullanim sikhigina gore isaretlemeleri istenmistir. Sonrasinda
akademisyenlere her bir renge iliskin agik uglu soru yoneltilerek, bu renkleri tercih etme nedenlerini
aciklamalari istenmistir. Elde edilen sonuglar verilerin glivenirligini saglamak amaciyla kullaniimistir. Anket
kapsaminda akademisyenlere is hayatlarinda kullandiklari giysilerin rengini tercih etme nedenlerine iliskin
olarak kisilik, gelenek, moda ya da yas gibi on doért (14) farkh ifade verilerek, bu ifadelerden ne diizeyde
etkilendiklerini “tamamen katiliyorum”, “katiiyorum”, “ne katilyor ne katilmiyorum”, “katilmiyorum” ve
“kesinlikle  katilmiyorum” seklinde 5’li derecelendirmeye goére isaretlemeleri istenmistir. Ayrica

akademisyenlere is hayatlarinda kullandiklari giysi seciminde renklerin birbiriyle uyumuna ne derece dnem

verdikleri sorularak, renk kullaniminin duygusal ve fiziksel uygunlugu da tespit edilmeye galisiimistir.

Verilerin Toplanmasi ve Analizi

Verilerin toplanmasi asamasinda “Google Form” araciligiyla olusturulan anket, akademisyenlere gonallalik
esasina dayal olarak mail yoluyla ulastiriimistir. Toplamda 93 akademisyenden geri donit alinmis ve toplanan
tim anketler arastirmaya dahil edilmistir. Elde edilen nicel veriler SPSS programinda analiz edilmistir. Bu

kapsamda karsilastirma yapilacak alt gruplar (kadin/erkek) belirlenmis ve alt gruplara gére capraz tablolar
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olusturulmustur. Elde edilen veriler aritmetik ortalama, standart sapma ve frekans degerleri verilerek

yorumlanmistir. Anketten alinan bazi puanlarin yorumlanmasinda Tablo 1'de verilen puan araliklari dikkate

alinmistir.
Tablo 1. Anket Puan Aralig
Dereceler Puan Puan Arahgi
Kesinlikle Katilmiyorum Higbir Zaman 1 1.00-1.79
Katilmiyorum Nadiren 2 1.80-2.59
Ne Katiliyorum Ne Katilmiyorum Bazen 3 2.60-3.39
Katiliyorum Cogunlukla 4 3.40-4.19
Tamamen Katiliyorum Her Zaman 5 4.20-5.00

Arastirma kapsaminda akademisyenlerin is hayatlarinda kullandiklari giysilerin renklerini tercih etme nedenleri
ile tercih edilen renkleri segme sikliklari, Tablo 1’deki puan araliklarina karsilik gelen aritmetik ortalamalar
dikkate alinarak yorumlanmistir. Ayrica katilimcilar cinsiyetleri baglaminda alt gruplara ayrilarak, aritmetik
ortalamanin diginda anket sorularina verilen cevaplarin frekans dagilimlari incelenmistir. Anketten elde edilen
nitel verilerin analizinde ise arastirmanin amacina uygun olarak betimsel analiz kullanilmistir. Betimsel analiz
verilerin daha o6nceden belirlenen temalar dogrultusunda G6zetlenerek, yorumlanmasi islemi olarak
tanimlanmaktadir (Yildirim ve Simsek, 2013). Bu dogrultuda arastirma sorularindan yola ¢ikilarak veri analizi igin
tematik bir cergeve olusturulmustur. Elde edilen veriler bu tematik cerceveye goére diizenlenmistir. Sonraki
asamada nitel veriler, nicel verilerden elde edilen verilerin glvenirligini arttirmak amaciyla ilgili tablonun altinda
katilimcilarin gorislerinden verilen 6rnek agiklamalarla desteklenerek, yorumlanmistir. Bu dogrultuda kadin
akademisyenler K1..K41 ve erkek akademisyenler E1..E52 seklinde kodlanarak ilgili tablolarin altinda
belirtilmistir. Diger taraftan akademisyen gorisleri dogrultusunda olusturulan tablolar yine glvenirlige kanit

saglamak amaciyla nicel ve nitel verileri birbirleri ile karsilastirilarak, yorumlanmistir.

BULGULAR

Arastirmada akademisyenlerin is hayatlarindaki giysi segimlerinde renk tercihlerini belirlemek amaciyla
kullanilan renge yonelik algilama anketi analiz edilmistir. Elde edilen veriler cinsiyet degiskeni de dikkate
alinarak, akademisyenlerin en sevdigi renkler ve bu renklerin hissettirdigi duygular, is hayatlarinda kullandiklari
giysilerin renklerini tercih etme nedenleri, giysi secimlerinde renk uyumuna 6nem verme diizeyleri ve giysi
secimlerinde renkleri tercih etme sikliklari dikkate alinarak degerlendirilmistir. Arastirma kapsaminda
akademisyenlerin en ¢ok sevdikleri renkler ve bu renklerin hissettirdigi duygularin neler oldugu sorulmus ve

elde edilen bulgular Tablo 2’de sunulmustur.
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Tablo 2. Akademisyenlerin En Sevdikleri Renkler ve Bu Renklerin Hissettirdigi Duygular

Renkler  Cinsiyet Renklerin Hissettirdigi Duygular f  Toplam
Kadin Glizel (2), Canli (1), Enerjik (1), Ferah (1), Géz Alici (1), Huzurlu (1), 10
Mavi Kendine Giivenen (1), Mutlu (1), Titresimli (1) 38
Erkek Huzurlu (10), Rahat (9), Canli (4), Basarili (2), Glizel (2), Giivenli (1) 28
Siyah Kadin Rahat (7), Huzurlu (2), Kendine Giivenen (2), Zayif (2), Mutlu (1) 14 99
Erkek Kendine Giivenen (3), Rahat (2), Cekici (1), Glizel (1), Huzurlu (1) 8
Kadin Mutlu (2), Rahat (2), Sakin (2), Huzurlu (1), Ozgiivenli (1), Ufku Genis 12
Yesil (1), Zincirkiran (1) 19
Erkek Mutlu (2), Rahat (2), Glizel (1), Huzurlu (1), Kendine Giivenen (1) 7
Kadin Rahat (1), Sakin (1) 2
Lacivert Kendine Giivenen (3), Rahat (2), Basarili (1), Bilimsel (1), Canli (1), 16
Erkek Huzurlu (1), Mesleki Degerleri Hatirlatici (1), Mutlu (1), Sakin (1), 14
Sorumluluk (1), Zeki (1)
Kadin Canli (4), Cekici (2), Kendine Glivenen (2), Mutlu (2), Giizel (1) 11
Kirmizi 11
Erkek - -
Beyaz Kadin Huzurlu (2), Sakin (2), Canli (1), Rahat (1) 6 8
Erkek Huzurlu (1), Rahat (1) 2
Gri Kadin Rahat (1) 1 7
Erkek Canli(1), Cekici(1), Huzurlu(1), Kendine Giivenen(1), Mutlu(1), Rahat(1) 6
San Kadin Canli (2), Mutlu (2), Enerjik (1), Kendine Gilivenen (1) 6 6
Erkek - -
Kahve Kadin - . 4
Erkek Rahat (1), Sakin (1), Olgun (1), Yasa Uygun (1) 4
Mor Kadin Sakin (2), Dinamik (1), Rahat (1) 4 4
Erkek - -
Pembe Kadin Mutlu (1), Pozitif (1) 2 5
Erkek - -
Kadin - -
Turuncu Erkek Sakin (1) 1 1

Tablo 2 incelendiginde akademisyenlerin is hayatlarindaki giysi secimlerinde mavi (f=38), siyah (f=22), yesil
(f=19) ve lacivert (f=16) renklerine biylk cogunlukla sevilen renkler arasinda yer verdikleri goriilmektedir. Ayni
zamanda akademisyenlerin renk tercihlerinin cinsiyet degiskenine gére farkhlastigi ve kadinlarda en sevilen
renklerin sirasiyla “siyah (f=14), yesil (f=12) ve kirmizi (f=11)"; erkeklerde ise, “mavi (f=28), lacivert (f=14) ve
siyah (f=8)" oldugu tespit edilmistir. Bu baglamda kadin akademisyenlerin bilyik bir cogunlugu (f=14) siyah
rengi, “rahat(7), huzurlu(2), kendine glivenen(2), zayif(2) ve mutlu(1)” duygular hissettirmesi nedeniyle tercih
etmislerdir. Erkek akademisyenlerin ise biyik ¢cogunlukla (f= 28) mavi rengi, “huzurlu(10), rahat(9), canli(4),
basarili(2)” duygular hissettirdigi icin tercih ettikleri goriilmektedir. Diger taraftan kadin akademisyenlerin
blylik cogunlukla tercih ettikleri bir diger renk olan yesil (f=12), “mutlu(2), rahat(2), sakin(2), huzurlu(1),
ozglvenli(1)” gibi duygulardan o6tiri tercih edilmektedir. Erkek akademisyenlerin biyik ¢ogunlukla tercih
ettikleri bir diger renk olan lacivert ise (f=14), “kendine glivenen(3), rahat(2), basarili(1), bilimsel(1), mesleki
degerleri hatirlatici(1)” gibi kavramlarla iliskilendirilerek tercih edilmistir. Tablo 2’de “kirmizi (f=11), sar (f= 6),
mor (f=4) ve pembe (f=2)" renkler kadin akademisyenler tarafindan tercih edilirken; erkek akademisyenler
tarafindan sevilen renkler arasina alinmadigi tespit edilmistir. Ayni zamanda “kahverengi (f=4) ve turuncu (f=1)"

renkler ise, erkek akademisyenler tarafindan tercih edilirken; kadin akademisyenler tarafindan sevilen renkler
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arasina alinmamistir. Bu dogrultuda kadin akademisyenlerin kirmizi rengi, “canh(4), cekici(2), kendine
glivenen(2), mutlu(2), gizel(1)” gibi duygularla; sari rengi, “canli(2), mutlu(2), enerjik(1)” gibi duygularla
iliskilendirdikleri gorilmektedir. Diger taraftan mor rengin, “sakin(2), dinamik(1) ve rahat(1)”; pembe rengin ise,
“mutlu(1) ve pozitif(1)” hissettirdigi kadin akademisyenler tarafindan vurgulanmaktadir. Erkek akademisyenler
ise kahverenginin, “rahat(1), sakin(1), olgun(1) ve yasa uygun(1)”; turuncu rengin ise “sakin(1)” hissettirdigini
ifade etmislerdir. Akademisyenlerin en sevdikleri renkler ve bu renklerin hissettirdigi duygular belirlendikten
sonra, akademisyenlerin is hayatlarinda kullandiklari giysilerin renklerini tercih etme nedenleri sorularak,
renklerin fiziksel, psikolojik ya da kiltiirel etkilerinin tespit edilmesi amacglanmistir. Anketten elde edilen
puanlarin aritmetik ortalamalari, Tablo 1’de yer alan puan araliklari dogrultusunda yorumlanmis ve elde edilen

bulgular Tablo 3’de sunulmustur.

Tablo 3. Akademisyenlerin is Hayatlarinda Kullandiklari Giysilerin Renklerini Tercih Etme Nedenleri

Tercih nedeni

Kategoriler faktrler Cinsiyet X Sd Derecelendirme
Aktivite plani Kadin 4,49 ,95 Tamamen Katiliyorum
Fiziksel Ortam Erkek 3,87 1,04 Katiliyorum
Mevsim Kadin 4,29 ,92 Tamamen Katiliyorum
Erkek 3,63 1,23 Katiliyorum
Psikoloji Kadin 4,27 ,923 Tamamen Katiliyorum
Karakter Erkek 3,35 1,17 Ne Katiliyorum Ne Katilmiyorum
Kisilik Kadin 3,51 1,27 Katiliyorum
Erkek 3,75 1,03 Katiliyorum
Kilo Kadin 4,12 1,07 Katiliyorum
Erkek 3,88 ,98 Katiliyorum
. Kadin 3,93 1,10 Katiliyorum
Ten rengi
Erkek 3,19 1,28 Ne Katiliyorum Ne Katilmiyorum
Fiziksel/Dis Yas Kadin 3,37 1,15 Ne Katiliyorum Ne Katilmiyorum
Gorunus Erkek 3,63 ,99 Katiliyorum
. Kadin 3,29 1,30 Ne Katiliyorum Ne Katilmiyorum
Sag rengi
Erkek 2,37 1,23 Katilmiyorum
.. . Kadin 2,61 1,35 Ne Katiliyorum Ne Katilmiyorum
Goz rengi
Erkek 2,10 1,05 Katilmiyorum
Es/nisanli/sevgil Kadin 3,34 1,25 Ne Katiliyorum Ne Katilmiyorum
Erkek 3,69 1,11 Katiliyorum
Baskalarinin Aile Kadin 3,10 1,20 Ne Katiliyorum Ne Katilmiyorum
Begenisi Erkek 3,33 1,11 Ne Katiliyorum Ne Katilmiyorum
Arkadas Kadin 2,80 1,14 Ne Katiliyorum Ne Katilmiyorum
Erkek 2,69 1,13 Ne Katiliyorum Ne Katilmiyorum
Gelenek Kadin 2,90 1,24 Ne Katiliyorum Ne Katilmiyorum
Kaltarel Erkek 3,10 1,22 Ne Katiliyorum Ne Katilmiyorum
Degerler Moda Kadin 3,24 ,99 Ne Katiliyorum Ne Katilmiyorum
Erkek 2,71 1,10 Ne Katiliyorum Ne Katilmiyorum

Tablo 3’de akademisyenlerin is hayatlarinda kullandiklari giysilerin renklerini tercih etme nedenleri, “fiziksel

ortam”, “karakter”, “fiziksel/dis gbriinlis”, “baskalarinin begenisi” ve “kiltirel degerler” olmak lzere bes (5)

farkh kategori altinda toplanmistir. Bu dogrultuda akademisyenlerin is hayatlarinda kullandiklari giysilerin
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renklerini tercih ederken, calisma giiniine iliskin aktivite planiile o glinkii hava durumu ya da mevsim kosullarini
iceren fiziksel ortamin oldukca etkili oldugu gorilmektedir. Bu dogrultuda kadin ve erkek akademisyenler
arasinda cinsiyet degiskenine bagl olarak tercih nedenlerinin aritmetik ortalamalar agisindan farkhlastig
gorilmektedir. Kadin akademisyenlerin aktivite plani ve mevsim kosullarinin renk tercihi nedeni sayilmasina

iliskin gorislerinin, “tamamen katiliyorum” (i(kadln aktivite)= 4,49; X (kadin mevsim)= 4,29) puan araliginda yer alirken;

erkek akademisyenlerin ise, “katiliyorum” (i(erkek aktivite)= 3,87; i(erkek mevsim)= 3,63) puan araliginda yer aldig

gorilmektedir.

Renk tercih nedeni faktorler arasinda etkili olan bir diger kategorinin giysiyi secerken ki psikolojik durum ve
kisilik boyutlarini igeren karakter kategorisi oldugu goériilmektedir. Bu dogrultuda kadin akademisyenlerin
psikoloji boyutunda renk tercihlerinin “tamamen katiliyorum” (i(kadln psikoloji)= 4,27) ve kisilik boyutundaki renk
tercihlerinin ise, “katiliyorum” (i(kadm ksig= 3,51) puan araliginda yer aldigi gorlulmektedir. Erkek
akademisyenlerin gorisleri ise, psikoloji boyutunda “ne katiliyorum ne katilmiyorum” (i(erkek psikoloji)= 3,35) ve
kisilik boyutunda “katiliyorum” (i(erkek kisiik)= 3,75) puan araliginda oldugu gorilmektedir. Elde edilen bu bulgu
kisiligin giysi secimindeki renk tercihi Uzerinde kadin ve erkek akademisyenler agisindan ortak bir gorisle
degerlendirildigini ancak psikoloji boyutunda, renklerin kadinlar Gzerinde erkek akademisyenlere gore daha
etkili oldugunu gostermektedir. Dolayisiyla da renklerin kadin ve erkek akademisyenlerin kisiligini dogrudan
etkiledigi ancak renk secimi konusunda kadinlarin erkek akademisyenlere gore psikolojik olarak daha fazla
etkilendikleri tespit edilmistir. Bu durum Tablo 2’de renklerin hissettirdigi duygulara iliskin olarak kadinlarin

psikolojik agidan renklerden etkilendigi bulgusunu da desteklemektedir.

Tablo 3’de akademisyenlerin renk tercihlerinin fiziksel/dis goriintise bagh olarak degistigi gorilmektedir. Bu
dogrultuda kadin ve erkek akademisyenlerin renk tercihinin viicut yapisi ya da kiloya bagh olarak degistigi
konusunda “katiliyorum” (i(kadm kilo)= 4,12; i(erkek kilo)= 3,88) seklinde ortak gorus belirttikleri tespit edilmistir.
Renk se¢iminde kadin akademisyenlerin ten renginden (i(kadln ten)= 3,93) etkilenirken; erkek akademisyenlerin
ise, yastan (i(erkek vas)= 3,63) daha fazla etkilendikleri goriilmektedir. Ayrica erkek akademisyenlerin renk
se¢iminde sa¢ ve goz renginden etkilenme durumlarina “katilmiyorum” (i(erkek sag= 2,37; i(erkek goz= 2,10)
seklinde ve kadin akademisyenlerin, “ne katiliyorum ne katilmiyorum” ” (i(kadln sag)= 3,29; 7 X (kadin goz)= 2,61)
seklinde gorus belirttikleri gortlmektedir. Dolayisiyla da is hayatindaki giysi seciminde fiziksel gériintse bagl
olarak renk tercihini etkileyen faktorler kadin akademisyenler agisindan; kilo, ten, sa¢ ve goz rengi iken; erkek
akademisyenler agisindan; kilo ve yas oldugu tespit edilmistir. Bu bulgular i1siginda kadin akademisyenlerin
renklerin psikolojik etkisine bagh olarak fiziksel goriinlslerine, renk algisini olusturan ince detaylar agisindan

erkek akademisyenlerden daha fazla 6nem verdikleri gorilmektedir.

Tablo 3’e gore akademisyenlerin is hayatlarindaki giysi secimlerinde renk tercihlerinin “es, aile ve arkadas” gibi
baskalarinin begenisine ya da “gelenek ve moda” gibi kultlrel degerlere bagli olarak, diger kategorilere gore ¢ok

fazla degiskenlik gostermedigi goriilmektedir. Bu dogrultuda kadin ve erkek akademisyenler arasinda renk
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tercihi agisindan baskalarinin begenisi kategorisinde sadece “es/nisanli/sevgili/” boyutunda farklilik oldugu;

diger boyutlarda ise, akademisyenlerin ortak goris belirttikleri gorilmektedir. Bu bulguya gore erkek
akademisyenler renk tercihinde es/nisanh ya da sevgiliden etkilenme durumlarini  “katihyorum” (i(erkek es)=

3,69) seklinde ifade ederken; kadin akademisyenler ise, “ ne katiliyorum ne katilmiyorum” (i(kadln es)= 3,29)
seklinde ifade etmektedirler. Bu durum erkek akademisyenlerin renk tercihlerinde eslerine danistiklarini ya da
onlarin gorislerine ve begenisine 6nem verdiklerini gostermektedir. Dolayisiyla da elde edilen bu veri Tablo
2’de elde edilen verilerle karsilastinldiginda, erkek akademisyenlerin renklerin hissettirdigi rahatlk, kendine
gliven, huzur ya da basarn gibi duygulari mesleki performansla iliskilendirmelerine ek olarak, eslerinin
secimlerinden kaynaklanan bir rahathk ya da gliven duygusu kazandiklarinin bir gostergesi olarak da
yorumlanabilir. Diger taraftan kiltlrel degerler kategorisi altinda yer alan gelenek ve moda boyutlarinin kadin
ve erkek akademisyenlerin giysilerindeki renk tercihlerini ¢ok fazla etkilememesi dikkat gekicidir. Bu baglamda
akademisyenlerin giysilerindeki renk tercihlerinde moda ya da gelenek gibi kavramlardan ziyade, is aktivite

plani ve karakterin ¢ok daha etkili oldugu tespit edilmistir.

Elde edilen bu veriler 1siginda akademisyenlerin is hayatlarindaki giysi secimlerinde renk uyumuna ne derece

onem verdikleri de tespit edilmeye calisilmistir. Bu baglamda elde edilen bulgular Sekil 3’de sunulmustur.

Renk Uyumu
40
35
30
25
20
15
10 —
5 —
0 | m
Kadin | Erkek Kadin | Erkek Kadin | Erkek
Bazen Cogunlukla Her Zaman
= Renk Uyumu 3 | 1 20 | 37 18 | 14

Sekil 3. Akademisyenlerin is Hayatlarindaki Giysi Secimlerinde Renk Uyumuna Onem Verme Diizeyleri

Sekil 3 incelendiginde akademisyenlerin genel anlamda is hayatlarindaki giysi segimlerinde renk uyumuna 6nem
verdikleri ancak erkek akademisyenlerin kadin akademisyenlere gore renk uyumuna daha fazla dikkat ettikleri
gorulmektedir. Bu dogrultuda akademisyenler renk uyumuna 6nem verme diizeylerini “cogunlukla” (ferkek= 37;

fradin=20) ve “her zaman” (ferkek=14; fkadin=18) seklinde ortak goris belirterek ifade etmislerdir.

Akademisyenlerin is hayatlarindaki giysi secimlerinde renk uyumuna 6nem verme dizeyleri disinda, giysi
secimlerinde renkleri tercih etme sikliklari da incelenerek, elde edilen bulgular Tablo 1'de verilen puan

araliklarina goére yorumlanmis ve Tablo 4’te sunulmustur.
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Tablo 4. Akademisyenlerin is Hayatlarindaki Giysi Segimlerinde Renkleri Tercih Etme Sikliklari

Renkler Cinsiyet X Sd Derecelendirme
. Kadin 4,24 ,73 Her Zaman
Siyah .
Erkek 3,80 ,74 Cogunlukla
Lacivert Kadin 3,39 ,97 Bazen
Erkek 3,67 ,73 Cogunlukla
. Kadin 3,12 1,00 Bazen
Mavi M
Erkek 3,63 ,81 Cogunlukla
Beyaz Kadin 2,95 ,94 Bazen
Erkek 2,61 1,08 Bazen
Gri Kadin 2,80 ,92 Bazen
Erkek 2,86 ,90 Bazen
. Kadin 2,90 ,86 Bazen
Yesil .
Erkek 2,51 ,99 Nadiren
Kahve Kadin 2,46 ,92 Nadiren
Erkek 2,61 ,93 Bazen
Kirmiz1 Kadin 2,48 ,84 Nadiren
Erkek 1,92 ,81 Nadiren
Mor Kadin 2,34 1,03 Nadiren
Erkek 1,46 ,64 Hicbir Zaman
Pembe Kadin 2,26 ,97 Nadiren
Erkek 1,21 ,45 Hicbir Zaman
Sarl Kadin 2,02 ,96 Nadiren
Erkek 1,53 ,72 Hicbir Zaman
Turuncu Kadin 1,75 ,96 Hicbir Zaman
Erkek 1,55 ,80 Hicbir Zaman

Tablo 4 incelendiginde akademisyenlerin siyah, lacivert ve mavi renkleri is hayatlarinda siklikla kullandiklari

gorilse de, kadin akademisyenlerin “her zaman” segenegini kullandiklari tek rengin siyah (i(kadm siyah)= 4,24)

oldugu tespit edilmistir. Siyah disindaki tim renklerde kadin akademisyenler bazen ve nadiren seceneklerini

kullanmiglardir. Erkek akademisyenler ise kadin akademisyenlere gore siyah rengi (i(erkek siyah)= 3,80),
“cogunlukla” kullandiklarini ifade etmislerdir. Bu dogrultuda K4 siyah renk hakkindaki goruslerini, “sevdigim ve
resmi kiyafetler icin uygun oldugundan sikhikla tercih ediyorum” seklinde; K17, “cok sik kullanirim hem ortama
uyum sagladigi icin hem de yakistirmakta gli¢liik ¢cektirmedigi icin” seklinde, K31, “resmi ortama daha uygun
oldugunu diisiiniiyorum” seklinde ve K33 ise “kendimi en ¢ok siyah renkte rahat hissediyorum kullanmasi ve
uydurmasi en kolay renk” seklinde ifade etmislerdir. Bu bulgular siyah rengin kadin akademisyenler tarafindan
is ortamindaki aktivitelerde resmiyeti temsil etmesi ve giyimde uyumun daha kolay saglanabilmesi agisindan
tercih edildigini gostermektedir. Diger taraftan kadin akademisyenler siyah rengi kilo gibi fiziksel 6zelliklerin
gizlenmesinde kolaylik saglamasi nedeniyle de tercih ettiklerini ifade etmislerdir. Bu dogrultuda K7 gorislerini,
“her zaman asillik, resmiyet ve en 6nemlisi zayiflik” seklinde, K9, “siyah resmi ve ciddiyet barindirir, gizem
yaratir, zayif gésterir’ seklinde ve K10 ise, “asil, kurtarici, hata géstermez” seklinde ifade etmislerdir. K41 ise
gorislerini, “kesinlikle bana yakisan, beni daha én plana ¢ikaran, sade ve g6z éniinde olmami saglayan bir renk
olmasina ragmen, ¢ok klasik buldugum ve siyah bir lriin aldigimda bosa para verdigimi hissettigim, ¢ok tercih

etmedigim ama kurtarici oldugundan ara ara kullandigim bir renk” seklinde ifade ederek, siyah rengi cok
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sevmese de kurtarici oldugu gerekgesiyle is hayatinda tercih ettigini dile getirmistir. Erkek akademisyenler de
siyah rengin kullanimina iliskin olarak, uyum ve resmiyeti temsil ettigi gerekcesiyle is hayatlarinda
kullandiklarini ifade etmislerdir. Bu dogrultuda E11 goruslerini, “en sevdigim renk asil ve giivenilir is hayatina
uygun” seklinde ifade ederken; E20 ise, “kendisiyle uyumlu olacak baska bir renk segme kolayligi veriyor”
seklinde ifade etmistir. E49 ise gorislerini, “hep lacivert takim olmasin da ¢esit olsun diye bazen giyerim ama
pek haz etmem” seklinde ifade ederek, siyahi pek sevmese de is hayatina uygun bir renk olarak secenekleri

arasina aldigini belirtmistir.

Tablo 4’e gore, lacivert ve mavi renkler erkek akademisyenler tarafindan ¢cogunlukla (i(erkek lacivert)= 3,67; i(erkek

mavi)= 3,63) kullanilmasina karsin; kadin akademisyenler tarafindan bazen (i(kadm lacivert)= 3,39; i(kadm mavi)= 3,12)
kullanilmaktadir. Lacivert rengin kullanimina iliskin olarak E17 gorislerini, “mavi ile birlikte dért mevsim
kullandigim renktir, hemen her tiir giyside tercih ederim” seklinde ifade ederken; E52 ise, “resmiyet gerektiren
ortamlarda ve yakistirma sebebi ile ¢cogunlukla tercih ederim” seklinde ifade etmistir. E23 kodlu akademisyen
“en ¢ok tercih ettigim bu renk, meslek ahlakimin, durusumun, sorumluluk gibi erdemlerin temsilcisidir’ seklinde
goris belirterek, lacivertin akademisyenlerin is hayatindaki deger yargilarini 6n plana c¢ikaran bir renk oldugunu
ifade etmistir. K9 ise, lacivertin kullanimina iliskin olarak goruslerini, “resmi durusu olan ve gevresindekilerle
arasina bir sinir ¢izen renk” seklinde, K27, “sikligin en basit yolu oldugunu diistiniiyorum” seklinde ve K37 ise,
“lacivert akademik camianin rengidir ancak ben sik kullanmam sadece kot pantolonda kullanirim, sebebi de
bana fazla resmi gelmesidir” seklinde ifade etmislerdir. Elde edilen bulgulara gore lacivert renk, kadin ve erkek
akademisyenlerde resmiyeti temsil eden bir renktir. Ancak bu resmiyet erkek akademisyenlerde uyumun, deger
yargilarinin ve sevilen bir renk oldugunun gostergesi iken; kadin akademisyenlerde ise lacivertin temsil ettigi
resmiyetten dolayi tercih edilmeme nedeni olarak goriilmektedir. Mavi rengin kullanimina iliskin olarak erkek
akademisyenler bilyiik ¢cogunlukla, huzurun, canhhgin, mutlulugun ve 6zgirligin rengi olarak mavi rengi tercih
ettiklerini ifade ederken; kadin akademisyenler ise, geng gostermesi, sakinlestirici ve iyi hissettiren bir renk
olmasi nedeniyle mavi rengi kullandiklarini ifade etmislerdir. Bu dogrultuda E6 mavi rengin kullanimina iliskin
olarak goruslerini, “huzurlu ve mutlu hissederim” seklinde ifade ederken; E40 ise, “mavi renk beni
neselendiriyor, gékylizii ve denizi ¢agristiriyor” seklinde ifade etmistir. K29 ve K34 ise gorislerini, “geng

gosteriyor” seklinde ifade etmislerdir.

Tablo 4’e gore kadin ve erkek akademisyenlerin is hayatlarinda bazen kullandiklarini ifade ederek ortak goris
belirttikleri rengin beyaz (i(kadln beyaz)= 2,95; i(erkekbeyaz)= 2,61) ve gri (i(kadlngriF 2,80; i(erkek gri)= 2,86); hig tercih
etmedikleri rengin ise turuncu (i(kadln turuncu)= 1,75; i(erkek wruncu)= 1,55) oldugu goérilmektedir. Beyaz rengin
kullanimina iliskin olarak K9 goruslerini, “temiz, agik ve net oldugumu gésterir’ seklinde, K11, “kolay kirlenir,
asiri dikkat ¢eker” seklinde ve K14, “dikkat cektigi icin tercih etmiyorum pek” seklinde ifade etmislerdir. Erkek
akademisyenler ise blyiik cogunlukla beyaz rengi temizligi temsil etmesi ve resmiyette takim elbiselerle uyumlu
olmasi nedeniyle tercih ettiklerini ifade etmislerdir. Tablo 4’ e gore, kadin akademisyenler tarafindan nadiren

tercih edilse de erkek akademisyenler tarafindan hig tercih edilmeyen renklerin, mor (i(kadln mor)= 2,34; i(erkek
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mor)= 1,46), pembe (i(kadln pembe)= 2,26; i(erkek pembe)= 1,21) ve sari (i(kadm san)= 2,02; i(erkek sar)= 1,53) oldugu
gorulmektedir. Erkek akademisyenler tarafindan nadiren tercih edilse de kadin akademisyenler tarafindan
bazen tercih edilen renkler ise, yesil (i(kadln vesih= 2,90; i(erkek vesi= 2,51) ve kahverengidir (i(kadm kahve)= 2,46; X
(erkek kahve)= 2,61). Bu dogrultuda mor rengin kullanimina iliskin olarak K17 goruslerini, “az giyinirim, melankolik
etkisini iizerimde tasimak istemem” seklinde ifade ederken; K31 ise, “iddiali bir renk ve dolabimda mor kiyafet
yok denecek kadar az” seklinde ifade etmistir. Erkek akademisyenler ise, mor rengi depresif, rehavet veren, asi
ve genelde bayanlara uygun bir renk oldugunu dusinddkleri igin tercih etmediklerini dile getirmislerdir. Pembe
renk ise kadin akademisyenler tarafindan mutlu hissettiren, ¢ocuksu, bazen kadinsi ve naif bir renk olarak
tanimlanirken; erkek akademisyenler tarafindan bayanlara daha uygun bir renk oldugunu dustndikleri igin
tercih edilmemektedir. Yesil renk, kadin akademisyenler tarafindan huzur veren bir renk olarak tercih edilirken;
erkek akademisyenler yesilin doga ile uyumlu oldugunu vurgulamaktadir. Tablo 2’ye gore kadin akademisyenler

tarafindan canli, gekici, mutlu ya da guzel hissettirdigi igin sevilen renkler arasina alinan “kirmizi” rengin, Tablo

4'e gore kadin akademisyenler tarafindan is hayatinda nadiren (i(kadln krmz)= 2,48) kullanildigi ifade
edilmektedir. Bu dogrultuda kadin akademisyenler kirmizi rengi sevmelerine ragmen dikkat gekici ve iddiali bir
renk oldugunu disindikleri icin is hayatlarinda nadiren kullanmaktadirlar. Bu konuda K2 gorislerini, “fazla
renkli ve iddiali” seklinde ifade ederken; K37 ise, “is ortaminda dikkat cekici oldugu icin ¢ok tercih etmem”

seklinde ifade etmistir.
SONUC ve TARTISMA

Arastirmadan elde edilen bulgulara gére, akademisyenlerin is hayatlarindaki giysi se¢cimlerinde renk tercihleri
cinsiyet degiskenine gore farkliik gostermektedir. Bu dogrultuda siyah, yesil ve kirmizi renkler kadin
akademisyenlerin en sevdikleri renkler arasinda yer alirken; erkek akademisyenler ise mavi, lacivert ve siyah
renkleri en sevilen renkler arasina almislardir. Ozdemir (2005)’e gére, kadinlar kirmizi, pembe, eflatun, doymus
mavi, turkuaz gibi renkleri tercih ederken, erkekler ise, kahverengi, koyu yesil ve grilesmis renkleri tercih
etmektedirler. Yapilan g¢alisma, belirtilen renklerin, kadin ve erkek akademisyenler tarafindan sevilmesine
ragmen calisma ortaminda pek tercih edilmedigi gerekgesiyle arastirma sonuglar ile ortismemektedir.
Dolayisiyla da kurumsal bir yapi icinde amaci bilingli ve topluma faydali bireyler yetistirmek olan
akademisyenlerin, renk segimlerinde ciddiyeti ya da resmiyeti yansitan renkleri daha ¢ok tercih ettikleri
anlasilmaktadir. Nitekim arastirma kapsaminda siyahin kadin akademisyenler tarafindan is ortamindaki
aktivitelerde resmiyeti temsil etmesi, giyimde uyumun daha kolay saglanabilmesi ve kilo gibi fiziksel 6zelliklerin
gizlenmesinde kurtarici olmasi nedeniyle tercih edildigi sonucuna ulasiimistir. Erkek akademisyenlerin ise siyah
rengi uyum ve resmiyeti temsil ettigi gerekcesiyle kullandiklari tespit edilmistir. Ocel ve Arslan (2018), renk
tercihinin insanlarin kendi fiziksel, duygusal ve sosyal oOzellikleri ile bir butinlik olusturmak istemesi ile
dogrudan iliskili oldugunu belirtmektedirler. Ayrica yapilan arastirmalar renklerin géz tarafindan algilanmasinin,
fiziksel ozellikler, insan psikolojisi, sosyal ortam, duygusal ve kiltirel ihtiyaglar, kullanici kimligi ve moda gibi

faktorler Uzerinde etkili oldugunu vurgulamaktadirlar (Coskuner, 1995; Kiran, 1986; Koca ve Kog, 2008;
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Ozdemir, 2005). Dolayisiyla da siyah, erkek akademisyenler tarafindan ciddi ve giigli gdsterdigi icin tercih
edilirken; kadin akademisyenler tarafindan siyahin sik ve zarif gosterdigi algisinin yaninda zayif ve ince

gosterdigi bilgisi de tercih sebeplerinden biri olarak gorilmektedir.

Akademisyenler tarafindan resmiyeti temsil ettigi ifade edilen lacivert, sevilen bir renk olarak erkek
akademisyenlerde uyumun ve deger yargilarinin gostergesi olarak tercih nedeni iken; kadin akademisyenlerde
pek fazla tercih edilmedigi sonucuna ulagilmistir. Ayrica erkek akademisyenlerin mavi rengi huzurun, canliligin,
mutlulugun ve oOzglrliglin rengi olarak tercih ettikleri; kadin akademisyenlerin ise, gen¢ gostermesi,
sakinlestirici ve iyi hissettiren bir renk olmasi nedeniyle mavi rengi kullandiklari tespit edilmistir. Ustaoglu’na
(2007: 54) gore, lacivert takim elbise ve mavi kravat takan kisiler is hayatinda normale gére daha inandirici
kabul edilmektedir. Ayrica lacivert, siyah, bordo gibi renklerin daha ok politikacilar, bankacilar ve avukatlar
tarafindan giyimde basari, gliven, otorite, ciddiyet ve is bitiriciligi temsil eden renkler olarak tercih edildigi ifade
edilmektedir. innap (2012: 34) ise calismasinda, mavi; ciddi, saygideger, otoriter, entelektiiel ve giivenilir bir
etki yaratir, kurumsallik, istikrar ve glven degerlerini ¢agristirdigi icin bankalar tarafindan tercih edilen bir
renktir, diyerek bu bilgiyi desteklemektedir. Mavi, yesil ve kahverengi gibi renklerin ise, egitimciler ve hastane
personeli tarafindan yaklasilabilir, arkadas-dost canlisi, sevecen goriinlimli olmak amaciyla tercih edildigi ifade
edilmektedir. Tirk polisinde de oldugu gibi, diinyada ki tlkelerin pek ¢ogunda polislerin kiyafetleri, glivenlik ve
derinlik mesajinin surekli verilmesi amaciyla, mavi ve mavinin tonlar ile renklendirilmektedir. Havacilarin
elbiseleri de, yine derinlik ve bulylklik vurgulamasi agisindan, koyu mavi renkli kumaslardan yapilmaktadir
(Cagan, 2005: 115). Yapilan calismalarin, resmi kurum ya da is yerlerinde, ciddiyeti temsil eden siyah, lacivert ya
da huzuru temsil ettigi diisiinilen mavi tonlarinin tercih edilmesinin, karsi tarafa resmiyet ve giiven duygusu

verdigi dislincesini dogrulamasi nedeniyle arastirma sonuglari ile 6rtistigu gérilmektedir.

Arastirma kapsaminda kirmizi, sari, mor ve pembe renkler kadin akademisyenler tarafindan tercih edilirken;
erkek akademisyenler tarafindan sevilen renkler arasina alinmamistir. Bu kapsamda erkek akademisyenlerin
mor rengi, depresif, rehavet veren, asi ve genelde bayanlara uygun bir renk olarak tanimladiklari sonucuna
ulasilmistir. Yapilan arastirmalar mor rengin matem, kiskanglik, duygusallik, maneviyat, yaraticilik, servet,
gizem, bilgelik, kibir, gurur, zenginlik gibi klltirden kiltire degisen farkli anlamlarinin oldugunu ifade
etmektedirler (Abbasi, Talaei, Talaei ve Rezaei, 2014; Keskar, 2010). Bu durum rengin farkl kulturler Gizerindeki
etkileri agisindan degerlendirildiginde, soguk bir renk olan mor rengin erkek akademisyenler tizerinde olumsuz
bir etkiye sebebiyet verdigi sonucuna odaklanmaktadir. Nitekim Kocak ve Paksoy (2004: 105), renk begenisinin
kiltir dizeyine, yasa ve cinsiyete gore degistigini, insanlarin psikolojik olarak soguk renklere olumsuz tepki
gosterdiklerini belirtmektedirler. Ancak mor rengin konsantrasyonu arttirdigi, mediatif bir etkisi oldugu;
konusma, acilma ve rahatlama istegi yarattigl da ifade edilmektedir (Kingston, 2000). Arastirma kapsaminda
pembe rengin kadin akademisyenler tarafindan mutlu hissettiren, ¢cocuksu, bazen kadinsi ve naif bir renk olarak
tanimlandigi; erkek akademisyenler tarafindan bayanlara daha uygun bir renk oldugu disiincesiyle tercih
edilmedigi sonucuna ulasiimistir. Ayrica kadin akademisyenlerin canli, ¢ekici, mutlu ya da glizel hissettirdigi icin

sevilen renkler arasina aldiklari “kirmizi” rengi, is hayatinda dikkat cekici ve iddiali bir renk oldugu gerekgesiyle

375 Demirel, i. N. & Arifoglu, G. (2020). Academicians’ Preferences of Clothing Colour at Work,
International Journal of Eurasian Education and Culture, Issue: 8, pp. (340-380).



IJOEEC (International Journal of Eurasian Education and Culture) (ISSN: 2602-4047)
Vol / Cilt: 5 Issue / Sayi: 8 Year / Yil: 2020

nadiren kullandiklari sonucuna ulasilmistir. Cagan’a (2005) gore, pastel olarak nitelendirilen renkler (uguk
pembe, uguk sari, uguk mavi gibi renkler) sadeligi, gengligi ve masumiyeti; canli ve parlak renkler olan turuncu,
gingene pembesi, kirmizi gibi renkler ise, dinamizmi, yliksek enerjiyi, zaman zamanda saldirganlig ve seksielligi
simgelemektedir. Ayrica kirmizi renk gomlek giyen kisilerin daha saldirgan ve baskin karakter olarak
nitelendirildikleri ifade edilmektedir (Wiedemann, Burt, Hill ve Barton, 2015). Bu dogrultuda kadin
akademisyenlerin is ortaminda tercih ettikleri renklerin kisilikleriyle baglantih oldugu ve daha sade, dikkat

cekicilikten ve saldirganliktan uzak bir kimlik sergiledikleri sdylenebilir.

Arastirma kapsaminda yesil rengin, kadin akademisyenler tarafindan huzur veren bir renk olarak tercih edildigi,
erkek akademisyenlerin ise, yesili doga ile uyumlu oldugu icin tercih ettikleri sonucuna ulasiimistir. Yesil rengin
sessiz ve kabul edilebilir olarak deneyimlendigi ve insanlari i¢ diinyalarina yonlendirerek igine kapanik ya da
kararli davranislar olusmasina sebep oldugu vurgulanmaktadir (Luscher, 1991 Akt. Mohebbi, 2014). Bu
dogrultuda kadin ve erkek akademisyenlerin is hayatlari tercih ettikleri renklerle iliskili olarak huzurlu ve dingin
olarak nitelendirilebilir. Arastirma kapsaminda elde edilen bir diger sonug, akademisyenlerin is hayatlarinda
kullandiklari giysilerin renklerini tercih etme nedenlerinin fiziksel ortamdan ve karakterden biyik olglide
etkilendigidir. Bu dogrultuda akademisyenlerin renk secimleri is hayatlarindaki aktivite planina ve mevsim
kosullarina gore sekillenmektedir. Diger taraftan renklerin kadin ve erkek akademisyenlerin kisiligini dogrudan
etkiledigi ancak renk segimi konusunda kadin akademisyenlerin erkek akademisyenlere gore psikolojik olarak
daha fazla etkilendikleri sonucuna ulasiimistir. Glntarkian (2010: 23), her rengin insan psikolojisi Gzerinde farkh
duygular uyandirdigini, kimi renklerin insani sakinlestirirken kimilerinin heyecanlandirdigini, bazi renklerin
kendine glveni arttirirken bazilarinin da ige kapanikligl arttirabildigini ifade etmistir. Yapilan arastirma
incelendiginde, anlam ve etkisine bagli olarak renklerin, bireylerin psikolojik yapisi ve glnlik yasantilari
Gzerinde 6nemli bir duygusal etki yarattigi ve bu etkinin kadin ve erkek akademisyenler arasinda rengin tasidigi
anlam ve ilettig§i mesaja gore degiskenlik gosterdigi sonucuna ulagiimaktadir. Bu dogrultuda kadin
akademisyenlerin renkleri fiziksel ve psikolojik durumlarina gore, rahatlik, canhlik ve mutluluk gibi kavramlarla
iliskilendirdikleri, erkek akademisyenlerin ise, renkleri mesleki performansla iliskilendirerek, daha rahatlatici,

kendine glivenen, huzur verici ve basarinin temsili olarak gérdiikleri tespit edilmistir.

Kadin akademisyenlerin is hayatlarindaki giysi secimlerinde fiziksel goriinlise bagh olarak renk tercihlerini
etkileyen faktorlerin; kilo, ten, sa¢ ve goz rengi oldugu, erkek akademisyenlerin ise, kilo ve yas oldugu tespit
edilmistir. Koca ve Kog¢’a (2008) gore, orta yas grubu yetiskinlerin kilo problemleri, vicut formlarindaki
istenmeyen degisimler ya da daha geng ve dinamik gériinme arzusu bu donemde tercih edilen renklerin roliini
onemli kilmaktadir. Renklerin algidaki etkileri nedeniyle giysilerin dis goriiniimiinde yarattigl gorsel etki ve
tercih edilen giysinin kullanim alanina gore renk sec¢imi bu anlamda olduk¢a 6nemlidir. Bu nedenle Atag (2005),
kilolu insanlarin daha zayif ve zarif gériinmek icin sicak, ¢cok koyu ya da ¢ok agik renklerden ziyade, soguk
renkleri, tek renk giysileri ya da rengin farkl tonlarini tercih etmeleri gerektigini vurgulamaktadir. Arastirma
kapsaminda elde edilen diger sonuglara gore, erkek akademisyenler renk tercihlerinde es, nisanli ya da

sevgiliden etkilenmekte ya da onlarin gorislerine 6énem vermektedirler. Diger taraftan kadin ve erkek
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akademisyenlerin renk segimlerinin gelenek ve moda gibi kiltiirel degerlerden etkilenmedigi sonucuna
ulasiimistir. Onur’a (2004) gore, neredeyse her duygu kendini moda ile ifade etmektedir ve moda kavraminda
ilk dikkate alinan unsur renktir. Dolayisiyla da hem kadin hem de erkekler i¢cin moda, begenilme duygularini
gosterebilecekleri 6nemli bir alandir. Bu sebeplerden dolayi moda, renk iliskisi her zaman ayni kosul ve
durumlarda 6n planda olmustur. Toplumlarin fizyolojik ihtiyaglarinin yani sira toplumsal kendini ifade etme
dirtiisii bu sirkiildssyonun devamhligini saglamaktadir. Bir giysiyi gésteren rengidir (innap, 2012: 108). Ancak
arastirma sonuglari kadin ve erkek akademisyenlerin is hayatlarindaki giysi se¢imlerinde renk tercihlerinin
genellikle konum ve statililerine uygun olarak sadeligi, resmiyeti ve ciddiyeti yansitan renklerden olusmasi
nedeniyle modadan ¢ok fazla etkilenmedikleri sonucuna odaklanmaktadir. S6zsliz davranisin énemli bir yoni
olan giyim, ¢ok cesitli iletisimsel islevler igermektedir (Rosenfeld ve Plax, 2006). Dolayisiyla da kendini ve tarzini
ifade etme bicimi olarak akademisyenlerin is yasaminda renklerin, kisisel talep ve begenilerine, vicut
bicimlerine, yas, sosyal yasam ve stati gibi faktorlere bagh olarak degisip gelistigi soylenebilir. Bu bilgiler
1siginda renklerin insan psikolojisi tzerindeki etkileri dikkate alinarak sadece kamu kuruluglarinda degil, 6zel
sektor kurumlarinda da kurum g¢alisanlarinin, renklerin uyarici etkileri konusunda bilinglendirilmesi ve bu

amagla farkh etkinlikler, seminer ya da hizmet i¢i egitim programlari dizenlenmesi énerilmektedir.

ONERILER

Arastirma kapsaminda elde edilen sonuglar dogrultusunda, renklerin insan psikolojisi Gzerindeki etkileri dikkate
alinarak sadece kamu kuruluslarinda degil, 6zel sektér kurumlarinda da kurum cgalisanlarinin, renklerin uyarici
etkileri konusunda bilinglendirilmesi gerektigi diisinilmektedir. Bu amacla farkli etkinlikler, seminer ya da
hizmet ici egitim programlari diizenlenerek, bireylere renklerin insan psikolojisi tizerindeki etkileri konusunda

farkindalik kazandirilmasi 6nerilmektedir.

ETiK METNi

“Bu makalede dergi yazim kurallarina, yayin ilkelerine, arastirma ve yayin etigi kurallarina, dergi etik kurallarina

uyulmustur. Makale ile ilgili dogabilecek her tiirli ihlallerde sorumluluk yazarlara aittir.”
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