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ABSTRACT

After the publication of the reputation rankings of businesses and universities in popular press such
as Fortune, The Financial Times and US News and World Report, it has become clear how important
the researches carried out to determine the image and prestige of higher education institutions. The
aim of this research is to examine the impact of perceived external prestige on higher education
institutions on the academic self-efficacy levels of students in the context of the structural model. A
total of 321 students studying at Siirt University were reached through online forms. In this context,
the data recorded in the SPSS program were analysed with the two-stage approach of the SEM as
measurement and structural through the AMOS program. Firstly, a measurement model related to
research structures was established and the compatibility of the model with empirical data was
tested. After verification of the measurement model, the structural model related to the research
hypotheses was tested. As a result of the analyses, all hypotheses put forward within the scope of
the research have been accepted empirically and the relationships between the supporting
supportive attitude, organizational reputation, perceived external prestige, city attachment and
academic self-efficacy. In addition to filling an important gap in the developing literature, the results
obtained within the scope of the research are pioneers for new researches to be conducted. Finally,
it has provided important information to professionals who will receive research results that they
can use in their work on corporate prestige and reputation. The research data were collected online
via e-mail from students studying at Siirt University School of Physical Education and Sports (PES).
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INTRODUCTION

Image and reputation have been the subject of numerous studies in many different disciplines, primarily in
marketing (Hall, 1992; Shrum & Wuthnow, 1988). Considering the researches in the field, the relationship of the
institutional image with such important phenomena as purchase intent, satisfaction, and attachment has been
empirically proven (Barich & Kotler, 1991; Dick & Basu, 1994). Fombrun & Shanley (1990) stated that a strong
corporate reputation created provided a very competitive advantage. This situation reveals the importance of
corporate image for organizations in different organizational structures (public, private). Especially after the
publication of the reputation rankings of businesses and universities in popular press such as Fortune, The Financial
Times and US News and World Report, it has become clear how important the researches carried out to determine

the image and prestige of higher education institutions.

Structural transformations in the Turkish higher education system in recent years have brought significant
increases in the number of universities. This increase has put higher education institutions in tough competition.
Considering the important contributions of the prestige and image to the preference of institutions in the
marketing literature, it will be very crucial to investigate the subject in the context of universities. There are
important indications that image and prestige are one of the most important factors for attracting students to
universities in various researches (Parameswaran & Glowacka, 1995; Theus, 1993). This situation, as in many
different fields, has led the students to create meanings with different and desired features for their students who
are accepted as their target audience. Regarding the issue, Kazoleas, Kim & Moffitt (2001) stated that it is necessary

to identify multiple factors that affect achieving the stated objectives.

Hubbard (2009) stated that university students shape the city they study in as a result of various interactions. This
allows many cities to identify their own identity and student culture, creating a brand identity. Price, |., Matzforf,
& Agathi (2003) symbolically found that social capital, which constitutes the physical, social and cultural
environments of a city, has important implications for choosing the place students want to study. Regarding the
subject, Insch & Sun (2013) stated that students affect the general education experiences of the city. This provides
clues as to the fact that the city is a very important factor in the motivation of students towards higher education
institutions. The general attitude towards the university is an important experience that depends on off-campus
life. This indicates that the perceptions of the university should not be only associated with the university but also
with students’ feelings towards the city. Hernandez, Martin, Aranda, Pérez-Nevado & Gérdoba (2007) defined the
bond that people feel in places where they feel comfortable as city attachment. Based on this information, it can

be stated that city attachment is an important phenomenon that may be associated with university prestige.

Mbathia (2005), education provides people with specific skills and therefore enables them to perform their duties
effectively. In the literature, a lot of research has been done to understand the factors that affect students'
academic success (Peterson, Milstein, Chen & Nakazawa 2011; Schunk 1991). Owiti (2001) stated that many

factors that have not been investigated yet have an impact on academic performance. Educational institutions are
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one of the important variables in acquiring the necessary knowledge, skills and competence for students. Academic

self-efficacy is an important and effective element of students' learning (Pajares, 1996).

While the on-going debates about prestige, reputation and attachment in the literature are generally brand
reputation and prestige-oriented, the number of studies focusing on higher education is increasing day by day
(Eckel, 2008; Van Vught, 2008). It is seen that the focus of the researches is generally on organizational brand
management. Studies examining the effects of university reputation and prestige phenomena on students'
academic outcomes in relation to city attachment are lacking in the relevant literature. In line with this information,
the aim of this study is to examine the direct or indirect effects of university students' reputation, prestige and

supportive attitudes towards higher education institutions on academic self-efficacy in relation to city attachment.

For the relevant purpose, the research has been designed in 3 main steps. First of all, a research model was
developed in the context of hypotheses put forward under the leadership of a large literature related to many
different disciplines, primarily marketing and education. The model created was analysed by a two-step approach,
measurement and structural, in line with the basic methodological principles of structural equation modeling.
Finally, the results of the research were presented by discussing the related literature and suggestions were given

for the field professionals.

Hypotheses related to the research model

The perspective of research on the prestige phenomenon for organizations is examined in two different directions.
First of all, the perceptions of people outside the organizations towards organizations constitute the criteria for
evaluation. On the other hand, it is the evaluation of the stakeholders of the organization regarding how the
external parties see the organization (Carmeli 2005). In this context, Smidts, Pruyn & van Riel (2001) defined the
perceived external prestige as the beliefs of the individual about how people outside view the institution. In this
case, the perceived external prestige reveals an individual assessment. March & Simon (1958) stated that
organizations respected by individuals outside the organizations have significant advantages in the context of a

wide variety of factors (attachment, image).

Employees who are strongly identified with their organizations are more likely to take a supportive attitude
towards them and make consistent decisions towards organizational goals (Simon, 1997). Regarding the issue,
Mael & Ashforth (1992) argued that the perceived external prestige of individuals towards their organizations may
have an impact on their supportive attitudes. The concept of organizational reputation was defined by Sung &
Yang, (2008) as referring to public perceptions shared by multiple components of the organization over time.
Simon (1975) stated that a high perceived reputation of organizations will increase their support attitudes.
Perceived organizational prestige is an important predictor of stakeholders creating an identity that they identify
within the organization (Mael & Ashforth, 1992). This information provides clues that organizational reputation
and supportive attitudes may be associated with perceived external prestige. In light of the mentioned literature,

the first three hypotheses of this research are formed as follows.
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H* Institutional reputation has a significant positive impact on the perceived external prestige.
H? Supportive attitude has a positive and positive effect on the perceived reputation of the organization.
H? Supportive attitude has a positive and significant effect on the perceived external prestige.

The developing literature on city attachment has been carried out in general in terms of perceptions of tourists or
other external stakeholders. Zenker & Petersen (2014) stated that people with city attachment will ignore the
negative situations regarding the cities and plan to stay in these cities for a long time. Anholt (2007) stated that
people with city attachment are heartfelt ambassadors of cities and are eager to create a positive perception of
the city. As stated earlier, the perceived external prestige provides important references on how the behavior of
people in the organization looks from the outside. Kullberg, Timpka, Svensson, Karlsson & Lindqvist (2010). stated
that city residents' perceptions of a region's reputation are strongly related to their attachment to the city. The
perceived external prestige of the organizations offers a way to influence the city residents of the organization
(Misic & Podnar, 2019). It can also be stated that the perceived reputation and prestige of a city is the predictor of

city attachment Kullberg, Timpka, Svensson, Karlsson & Lindqgvist (2010).
H* Perceived external prestige has a positive effect on city attachment.

Milligan (1998) stated that social interactions related to a physical space are an important factor in creating the
phenomenon of place attachment. The socio-cultural perspective associated with education explains many of the
phenomena associated with students (learning, motivation, participation, etc.) in the form of social interactions
associated with the phenomenon of community sensation (Booker, 2006; Hagborg, 1998). Especially for students
studying in higher education institutions, the city marks a very important structure. Regarding the subject, Price,
Matzforf & Agathi (2003) determined that all the factors that constitute the social structure of the city are
important in the choice of the place students want to study. In this sense, the city where students study is the most
important part of the general education experience (Insch & Sun, 2013). The concept of academic self-efficacy can
be expressed as the predictor of students' academic performance as an output of educational experience (Pajares,
1996). Regarding the subject, Mbathia (2005) reported that good academic performance is related to the university
where education is received. Bandura (1997) within the scope of social cognitive theory, has an influence on the
individual's behavior on mutual competence between personal factors and environmental events (Earley 1994).
Especially the cities are very important as the places where the relevant culture is created (Zukin, 2012). This raises
the question of researching city attachment and academic self-confidence. The fifth and final hypothesis of this

research has been created as follows.

H5 City attachment has a positive effect on students' academic self-efficacy perceptions.
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METHOD

Data collection and sampling

The research data were collected online via e-mail from students studying at Siirt University School of Physical
Education and Sports (PES). The questionnaire form prepared via Google forms was sent to the e-mail addresses
of the students and 321 participants in total were reached with a convenience sampling method. In order to
prevent one person from answering more than one questionnaire, IP restriction has been introduced to the
qguestionnaire forms. It was determined by the researchers that the sample reached within the scope of this

information has characteristics similar to the general population.

Table 1. Demographic Variables for the Participants

Gender N % Do you live with your family in Siirt? N %

Male 225 70,1 VYes 114 35,5
Female 96 29,9 No 207 64,5
Age N % Department N %
17-22 128 39,9 PES 75 23,3
23-24 128 39,9 Sports management 128 39,8
25 and above 65 20,2 Coaching 118 36,7

Measurement Tools

To achieve the research objectives, measurement tools developed to identify the related phenomena in the
literature were reviewed. The statements of Mael & Ashforth’s (1992) organizational prestige scale were used to
measure the prestige that students perceive about their universities. The statements of the organizational
commitment and identification scale developed by (Porter, Steers, Mowday & Boulian, 1974) to identify
participants' supportive attitudes towards their universities were revised and used for the purposes of the
research. Fombrun & Gardberg’s (2000) reputation quotient measures were used as a result of a number of
revisions to measure the university reputation phenomenon. Finally, the statements of the Student Efficacy Scale
developed by Jinks & Morgan (1999) were used to determine students' academic self-efficacy levels. A five-point
Likert interval (5-Strongly Agree; 1-Strongly Disagree) was used for the measurements. In addition, questions to
determine the demographic variables of the participants (gender, age, department, etc.) were included in the

online questionnaire.

In order to ensure measurement equivalence, the translation-back-translation method was applied in line with the
recommendations of Hambleton & Kanjee (1993). In addition, in order to control the statements in the
guestionnaire in terms of clarity, a questionnaire was distributed to 15 students, including the population of the

study, and the questionnaire was finalized in line with the feedback received (Babbie, 1998).
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Data Analysis

This research has been designed to determine the consistency of the research model with the empirical data
collected numerically and to explore the causal relationships as a whole in line with the research hypotheses Hair,
Babin, Anderson & Tathum (2006). stated that SEM (structural equation modeling) is the most appropriate
procedure for the relevant purpose. In this context, the data recorded in the SPSS program were analysed with the

two-stage approach of the SEM as measurement and structural through the AMOS program.

FINDINGS (RESULTS)

Measurement Model

The 5 phenomena (university reputation, perceived external prestige, supportive attitude, city attachment and
academic self-confidence) included in the research were analysed in line with the methodological principles of the
measurement model. As a result of CFA (confirmatory factor analysis) It was revealed that the measurement model
was verified with the fit indices determined as a result (X2 = 319,645 p = 0,000, X2 / SD = 2,023, GFI = 0,91, AGFI =
0,88, CFI =0,97, TLI = 0,96, IFI = 0.97, RMSEA = 0.057).

Some validity and reliability tests recommended in the literature were applied to the measurement model, whose
empirical compatibility was demonstrated with the data. Malhotra (2006) stated that Cronbach's alpha and CR
(composite reliability) coefficient should be 0.70 and above to determine the internal consistency reliability of the
structures. As a result of the analysis, it was determined that all the structures included in the research have a high
level of internal consistency (.83 - .93). Byrne (1998) stated that AVE (average variance extracted) values of all
structures should be above .50 to determine the external validity of the measurement model. As a result of the
analyses made in this context, it was determined that the AVE values of all structures are above the stated limits

(.57-.78).

Table 2. Reliability Analysis Results of Statements and Structures Related to the Measurement Model

Structures Factor
Load
University Reputation (CR:,91), (Cronbach’s alpha: ,92), (AVE: ,73)
This university is a promising university for the future. ,829
This university is well-managed. ,873
This university is financially strong. ,843
This university is a university with social facilities. ,829
Perceived external prestige (CR: ,87), (Cronbach’s alpha: ,88), (AVE: ,63)
This university is generally regarded as a prestigious school in society. ,840
This university is a recognized university in our country. ,854
This university has a successful position in various university ranking systems. ,711
This university has a positive reputation in the public. ,763
Supportive Attitudes (CR: ,93), (Cronbach’s alpha: ,93), (AVE: ,78)
| trust my university. ,877
| am proud to study at university. ,860
Studying at this university makes feel strong. ,888
It is an honor to study at this university ,902
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City Attachment (CR:,92), (Cronbach’s alpha: ,93), (AVE: ,75)

I love living in this city. ,444
| feel like I'm attached to this city. ,932
| would be sorry if | had to move to another city. ,893
I miss it when I'm not in this city. ,790
Academic self-confidence (CR: ,83), (Cronbach’s alpha: ,82), (AVE: ,57 )

| am successful in lessons at school. ,812
| can easily understand the lessons at school. ,807
| am skilled in lessons. ,828
I'm smarter than most students at school. ,537

Note: CR: Composite Reliability, AVE: Average Variance Extracted

An important indicator of the external validity of the measurement model is that all structures have significant
relationships with each other and no correlation coefficient is over .85 (Breckenridge, 1989). As a result of the
Pearson correlation analysis conducted through the SPSS program, it was found that although all the structures
included in the research had statistically significant relations with each other, no value was above .85 (Table-3). As
a result of all analyses made within the scope of the measurement model, it was determined that the research

model met the validity and reliability standards stated in the literature.

Table 3. Correlation Matrix of Structures

1 2 3 4 5
University Reputation 1.000
Perceived external prestige ,808%** 1.000
Supportive attitudes ,753** ,798** 1.000
City attachment ,L406** ,A59** ,545%* 1.000
Academic self-confidence ,379%* ,412%* ,422%* ,377%* 1.000
Average 3,12 3,03 3,27 3,15 3,88
Standard deviation 1,21 1,20 1,27 1,43 ,86

Structural model

After verification of the measurement model, in the second stage of the SEM methodology, a structural model was
created in line with the research hypotheses. First, the compatibility of the structural model with data was
evaluated and the results (X2 = 374,193 p = 0,000, X2 / SD = 2,296, GFl = 0,90, AGFI = 0,86, CFl = 0,96, TLI = 0,95,

IFI =0.96, RMSEA = 0.064.) were found to be above the values expressed in the literature.
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Supportive
Attitudes

City W (B='44) ' Academic
attachment L self-
confidence
Figurel. Structural Model of Research Hypotheses
Table 4. Path Analysis Results
Analysis Path T-value Result
coefficient
H? University prestige<---University Reputation ,53 8,29 Accept**
H? University Reputation<--- Supportive attitude ,81 16,29 Accept**
H3 University prestige <--- Supportive attitude ,48 7,54 Accept**
H*City attachment <--- University prestige ,53 9,09 Accept**
H5 Academic self-confidence <--- City attachment ,44 7,43 Accept**

** p<0,01

As a result of the analyses made within the scope of the structural model, all hypotheses put forward in the study
were accepted (Table-2). University reputation was found to have a significant effect on perceived prestige (B =,
53; p <0.01) and supportive attitude on university reputation (B =, 81; p <0.01). H! and H? hypotheses created in
this context were accepted. As a result of the analyses made within the scope of the third and fourth hypotheses
of the research, it was found that the supportive attitude had significant positive effects on university prestige (B
=, 48; p <0.01) and university prestige on city attachment (B =, 53; p <0.01). Finally, it was demonstrated that city
attachment was the predictor of academic self-confidence (B =, 53; p <0.01) and the fifth and final hypothesis of

the research were accepted.
CONCLUSION and DISCUSSION

This research was carried out to examine the effects of university students' external prestige, corporate reputation
and supportive attitudes on higher education institutions on their academic self-efficacy in relation to city
attachments. The structural model created in line with the hypotheses developed for the research phenomena
was confirmed by empirical data collected from 321 university students. Research results revealed that higher
education reputation and supportive attitude are associated with perceived external prestige. In addition, it was
revealed that higher education's external prestige has a significant positive effect on city attachment. Finally, city

attachment was also empirically proven to be the predictor of academic self-efficacy.

Carmeli’s (2005) defines the corporate reputation as perceptions of people outside the organization regarding

their current performance and future behavior, the perceived external prestige is defined as the evaluations of the
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people in the organization based on how they look from outside. As a result of the CFA conducted within the scope
of the research, it was determined that the corporate reputation and perceived external prestige are different
structures, contrary to various researches conducted in the literature. In this context, the research results were

based on Carmeli's (2005) definitions for related phenomena.

Many studies in the literature have proven the relationship between perceived external prestige, reputation and
supportive attitude (Shenkar & Yuchtman-Yaar, 1997; Sung & Yang, (2008); Volkwein & Sweitzer, 2006). The results
found in the context of our research have been parallel to the related literature. Sung & Yang (2008) stated that
the university administration should take action to increase the perceived external prestige. Smidts, Pruyn & Van
Riel (2001) stated that the works to be carried out regarding the visibility and reputation of a corporate brand,
especially through external communication channels, will have significant contributions to perceived external
prestige. For this, it is important for field scholars to identify leading structures for relevant structures. With the
introduction of digital technologies into our lives, significant structural changes have occurred in communication
tools and forms, especially young people. This situation has brought about very fast and radical changes in the field
of marketing and advertising (Edelman, 2010; Li & Bernoff, 2011). In this context, corporate image studies that will
be carried out for virtual environments in which university students actively interact will be much more effective

than traditional methods.

It was determined that the supportive attitude has significant relationships with reputation and perceived prestige.
In the literature, it has been determined that supportive attitude has important relationships with organizational
identity and corporate prestige (Simon, 1997; Mael & Ashforth, 1992). In this case, it reveals the importance of
identity studies to be developed for students. The first step in creating a corporate identity that students can
identify with themselves is the discovery of the most popular features. As a result of the studies, it can be stated
that it will be effective to identify the most popular identity features and develop identity studies for these

features.

Within the scope of the research, the relationship between university students' city attachment and their external
prestige towards higher education institutions has been proven within the scope of the data obtained. This result
is very important in the context of new researches to be proven empirically for the first time in the literature
developed in the context of different disciplines. In this context, direct or indirect benefits can be obtained from
the activities that will be carried out in coordination with government agencies regarding city attachment. It is
thought that the activities to be carried out will contribute to the creation of city and university identity
cooperation. Thanks to the positive effects of the effect to be created on the general education experience (Insch

& Sun, 2013), both higher education institutions and cities will gain important advantages.

The result obtained within the scope of the research and in this sense, which we can qualify as a pioneer for
researching the relevant literature in different meanings, is the determination of the relationship between city
attachment and academic self-confidence in relation to perceived external prestige. Although many studies have

been conducted in the literature related to the academic performance of the students, Owiti (2001) stated that
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many factors that have not been investigated yet may have an impact on academic performance. The conclusion
of this study proves this view. In this sense, studies to be carried out on research structures will contribute to
students' academic self-efficacy. Successful efforts to create city attachment have proved direct effects on
academic self-efficacy, proving that everything is not limited within the institution in higher education, but is very
important in the regions where universities are established. It can be stated that focusing only on the content or
quality of education will not be sufficient alone. It can be stated in this sense that some investments that will
increase the holistic education experience (city, university, social relations, and technological opportunities) can

have positive returns.

RECOMMENDATIONS

Due to the nature of scientific research, all research has several limitations. The limitations expressed in this
context provide opportunities for new research. Our research has been prepared in accordance with the basic
methodological principles of quantitative research. The use of qualitative research methods in new researches on
the subject can help obtain more in-depth results regarding the related phenomena. Within the scope of the
research, the convenience sampling method, one of the probable sampling methods, was used. The use of
probable sampling methods in new researches will enable more generalizable results. In addition, Siirt University
PES students were reached within the scope of the research. In the new researches to be carried out, more diverse
results can be obtained by reaching students of different universities and departments. Finally, as in this research,
phenomena related to the subject in the context of different disciplines can be examined by establishing different

models.
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ivi BIR OGRENCiYiM CUNKU OKUDUGUM SEHRi SEVIYORUM: YUKSEKOGRENIM

OGRENCILERININ ALGILADIKLARI DIS PRESTIJ, SEHIR BAGLILIGI VE AKADEMIK Oz
YETERLILIKLERi ARASINDAKI iLISKILERIN TESPIT EDILMESi

0oz

Fortune, The Financial Times ve US News ve World Report gibi populer basinda isletmelerin ve
Universitelerin itibar siralamalarini yayinlamasinin ardindan yiksekégrenim kurumlarinin imaj ve
itibarlarinin tespitine yonelik gerceklestirilecek arastirmalarin ne denli 6nemli oldugu ortaya
¢ikmistir. Bu arastirmanin amaci yiiksekégrenim kurumlarina iliskin algilanan dis prestijin sehir
bagliigi kapsaminda 6grencilerinin akademik 06z yeterlilik dizeylerine etkisini yapisal model
baglaminda incelemektir. Siirt Universitesinde okuyan toplam 321 &grenciye online formlar
aracihgiyla ulasiimistir. Bu baglamda SPSS programina kaydedilen veriler AMOS programi araciliglyla
dlgiim ve yapisal olmak iizere YEM iki asamali yaklasimi ile analiz edilmistir. Oncelikle arastirma
yapilarina iliskin 8lgim modeli kurulmus ve modelin ampirik veri ile uyumu test edilmistir. Ol¢iim
modelinin dogrulanmasinin ardindan arastirma hipotezlerine iliskin yapisal model test edilmistir.
Yapilan analizler neticesinde arastirma kapsaminda oOne siiriilen bitiin hipotezler kabul edilmis
destekleyici tutum, orgitsel itibar, algilanan dis prestij, sehir baghlg ve akademik 6z yeterlilik
fenomenleri arasindaki iliskiler ampirik olarak kanitlanmistir. Arastirma kapsaminda elde edilen
sonuglar gelisen literatirde 6nemli bir boslugu doldurmasinin yani sira yapilacak olan yeni
arastirmalar icin 6nci niteligindedir. Son olarak arastirma sonuglari alan profesyonellerine kurumsal
prestij ve itibara iliskin ¢calismalarinda kullanabilecekleri dnemli bilgiler saglamistir.

Anahtar Kelimeler: Algilana dis prestij, Sehir baglihgi, Akademik 6z yeterlilik.
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imaj ve itibar fenomenleri basta pazarlama olmak tizere birgok farkli disiplinde ¢ok sayida arastirmanin konusu
olmustur (Hall, 1992; Shrum ve Wuthnow, 1988). Yapilan arastirmalar incelendigi zaman kurumsal imajin satin
alma niyeti, tatmin, sadakat gibi olukca 6nemli fenomenler ile olan iliskileri ampirik olarak kanitlanmistir (Barich ve
Kotler, 1991; Dick ve Basu, 1994). Fombrun ve Shanley, (1990) olusturulan gigli kurumsal itibarin ¢ok 6nemli
dizeyde rekabet avantaji sagladigini ifade etmislerdir. Bu durum farkli organizasyon yapilanmasindaki (kamusal,
dzel) kuruluslar igin kurumsal imajin dnemini ortaya koymaktadir. Ozellikle Fortune, The Financial Times ve US
News ve World Report gibi popller basinda isletmelerin ve Universitelerin itibar siralamalarini yayinlamasinin
ardindan yiksekogrenim kurumlarinin imaj ve itibarlarinin tespitine yonelik gerceklestirilecek arastirmalarin ne

denli 6nemli oldugu ortaya ¢ikmistir.

Son yillarda Turk yliksekégrenim sisteminde yasanan yapisal dontsimler Giniversite sayilarinda énemli niceliksel
artislari beraberinde getirmistir. Bu durum tercih edilen tniversite olma yolunda yiksekdgrenim kurumlarini getin
rekabet icerisine sokmustur. Ozellikle pazarlama literatiirii igerisinde prestij ve itibarin kurumlarin tercih
edilmesine yaptigini 6nemli katkilar g6z 6niine alindiginda, Gniversiteler baglaminda konunun arastirilmasi oldukga
onemli olacaktir. Konuyla ilgili olarak yapilan gesitli arastirmalarda (Parameswaran ve Glowacka, 1995; Theus,
1993) liniversitelere 6grenci kazandirmadaki en 6nemli unsurlardan birinin imaj ve itibar olduguna iliskin 6nemli
gostergeler vardir. Bu durum bircok farkl alanda oldugu Gzere tniversitelerinde kendi hedef kitleleri olarak kabul
edilen 6grencilerine yonelik farkli ve istenilen 6zelliklere sahip anlamlar yaratmaya yoneltmistir. Konuyla ilgili
olarak Kazoleas, Kim ve Moffitt, (2001), belirtilen amaclara ulasmada etki eden ¢oklu faktorlerin tespit edilmesinin

zorunlu oldugunu ifade etmistir.

Hubbard, (2009) universite 6grencilerinin okuduklari sehri gesitli etkilesimler neticesinde sekillendirdiklerini ifade
etmistir. Bu durum birgok sehri kendi kimlikleri ile 6grenci kiltirini 6zdeslestirmelerine olanak saglayarak marka
kimligi olusturmasini saglar. Price, Matzforf ve Agathi (2003) sembolik olarak, bir sehrin fiziksel, sosyal ve kilturel
ortamlarini olusturan sosyal sermayenin 6grencilerin okumak istedikleri yeri secimde 6nemli etkileri oldugunu
tespit etmislerdir. Konuyla ilgili olarak Insch ve Sun, (2013) 6grencilerin okuduklari sehrin genel egitim
deneyimlerini etkiledigini ifade etmistir. Bu durum o&grencilerin yiksekégrenim kurumlarina yonelik
motivasyonlarinda sehrin ¢ok 6nemli bir etken olduguna iliskin ipuclari saglamaktadir. Universiteye yénelik genel
tutum kampis disi hayata bagh olan 6nemli bir deneyimdir. Bu durum {iniversiteye yonelik algilarin sadece
Universite ile iliskili olmadigini sehre karsi duygularinda ayni zamanda arastirilmasi gerektigine isaret eder.
Hernandez, Martin, Aranda, Pérez-Nevado ve Gérdoba, (2007) insanlarin kendilerini rahat hissettikleri yerlerde
duyduklari bagi sehir baghhgi olarak tanimlamistir. Bu bilgilerden hareketle sehir baghliginin tGniversite prestiji ile

iliskili olabilecek 6nemli bir fenomen oldugu ifade edilebilir.

Mbathia, (2005) gore egitim insanlara belirli beceriler kazandirmaktadir ve bu nedenle gérevlerini etkin bir sekilde
yerine getirmelerini saglamaktadir. Literatlirde, 6grencilerin akademik basarisini etkileyen faktorler anlamaya

yonelik cok sayida arastirma yapilmistir (Peterson, Milstein, Chen ve Nakazawa 2011; Schunk 1991). Buna yonelik
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olarak Owiti (2001) daha arastirilmamis ¢ok sayida faktériin akademik performans Uzerinde etkisi oldugunu ifade
etmistir. Egitim kurumlari 6grencilerin gerekli bilgi, beceri ve yetkinlik kazanmalarindaki 6nemli degiskenlerden
biridir. Akademik 6z yeterlilik 6grencilerin 6§renmesi Uzerinde etkili ve arastiriimasi gereken oldukga énemli bir

unsurdur (Pajares, 1996).

Literatlrde prestij, itibar ve baghlik ile ilgili devam eden tartismalar genel anlamda marka itibari ve prestiji odakli
olarak gelisim gosterirken konuya iliskin ylksekogrenim odakli arastirmalarin sayisi giin gectikge artmaktadir
(Eckel, 2008; Van Vught, 2008). Yapilan arastirmalarin odak noktasi genel anlamda organizasyonel marka yonetimi
ekseninde oldugu gorilmektedir. Universite itibar ve presitij gibi fenomenleri sehir baghligi ile iliskili olarak
ogrencilerin akademik giktilari Gzerindeki etkilerini inceleyen arastirmalarin ilgili literattirde eksikligi gérilmektedir.
Bu bilgiler dogrultusunda bu arastirmanin amaci Universite 6grencilerinin yliksekégrenim kurumlarina iliskin itibar,
prestij ve destekleyici tutumlarin sehir baghhgi ile iliskili olarak akademik 6z yeterlilik Gizerindeki dogrudan ya da

dolayl etkilerini incelemektir.

ilgili amaca yonelik olarak arastirma 3 ana adimda tasarlanmistir. Oncelikle basta pazarlama ve egitim olmak izere
bircok farkh disiplin ile iliskili genis bir literatlr 6nciliigiinde ortaya konulan hipotezler baglaminda arastirma
modeli olusturulmustur. Olusturulan model vyapisal esitlik modellemesinin temek metodolojik ilkeleri
dogrultusunda 6l¢lim ve yapisal olmak Uzere iki asamali yaklasimla analiz edilmistir. Son olarak arastirma sonuglari

ilgili literatdr ile tartisilarak sunulmus ve konuyla ilgili alan profesyonellerine yonelik éneriler gelistirilmistir.
Arastirma modeline iliskin hipotezler

Kuruluslara ydnelik prestij fenomenine yénelik arastirmalarin perspektifi iki farkl ydnde incelenmektedir. ilk olarak
organizasyonlarin disindaki insanlarin kuruluslara yénelik algilari degerlendirme kriterini olusturur. Ote yandan,
kurulus paydaslarinin, disardaki kisilerin kurulusu nasil gérdiklerine iliskin degerlendirmesidir (Carmeli, 2005).
Konuyla ilgili olarak Smidts, Pruyn ve van Riel (2001) algilanan dis prestij kavramini bireyin disardaki kisilerin
kurumu nasil gordiklerine dair inanglari olarak tanimlamistir. Bu durumda algilanan dis prestij bireysel bir
degerlendirme oldugunu ortaya koymaktadir. March ve Simon (1958) bireylerin ilgili kuruluslarin disindaki kisiler
tarafindan itibar géren kuruluslarin, ¢ok gesitli faktorler baglaminda (baghlik, imaj) 6nemli avantajlar elde ettigini

ifade etmislerdir.

Organizasyonlari ile glicli bir sekilde 6zdeslesen calisanlarin, onlara karsi destekleyici bir tutum sergilemeleri ve
organizasyonel hedeflerle yonelik tutarli kararlar vermeleri daha olasidir (Simon, 1997). Konuyla ilgili olarak Mael
ve Ashforth, (1992) bireylerin organizasyonlarina yonelik algilanan dis prestijinlerinin destekleyici tutumlari
Uzerinde etkili olabilecegini savunmustur. Orgiitsel itibar kavrami, Sung ve Yang, (2008) tarafindan kurulusun
zaman iginde birden ¢ok bileseni tarafindan paylasilan kamu algilarina deginmesi olarak tanimlanmistir. Simon
(1975) organizasyonlarin algilanan itibarinin yiksek olmasi kisilerin destekleri tutumlarini yikseltecegini ifade
etmistir. Algilanan orgltsel prestij paydaslarin organizasyon igerisinde kendileriyle 6zdeslestirdikleri bir kimlik

yaratmalarinin 6nemli bir yordayicisidir (Mael ve Ashforth, 1992). Bu bilgiler organizasyon itibari ve destekleyici
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tutumlarin algilanan dis prestij ile iliskili olabilecegine yonelik ipuglari saglamaktadir. ifade edilen literatiir isiginda

bu arastirmanin ilk G¢ hipotezi asagidaki sekilde olusturulmustur.

H* Kurumsal itibar algilanan dis prestij iizerinde pozitif yoénlii anlamli etkisi vardir.
H? Destekleyici tutumun organizasyonun algilanan itibari iizerinde pozitif yénlii anlamhi etkisi vardir.

H? Destekleyici tutumun algilanan dis prestij iizerinde pozitif yonlii anlamli etkisi vardir.

Sehir baglhligi ile ilgili gelisen literatiir genel anlamda turistlerin veya diger dis paydaslarin algilarina yonelik olarak
gerceklestirilmistir. Zenker ve Petersen, (2014) sehir baglihgi olusmus kisilerin sehirlere iliskin olumsuz durumlari
g6z ardi edecegini ve bu sehirlerde uzun sire kalmaya yonelik plan yapacaklarini ifade etmistir. Anholt, (2007) sehir
bagliligi olusan kisilerin sehirlerin gonil birer elgisi oldugunu ve sehre iliskin olumlu prestij algisi yaratmaya istekli
olduklarini ifade etmistir. Daha oOnce ifade edildigi Gzere algilanan dis prestij kurulus icerisindeki kisilerin
davranislarinin disardan nasil gorindigiine iliskin 6nemli referanslar sunar Kullberg, A., Timpka, Svensson,
Karlsson ve Lindqvist (2010) sehir sakinlerinin bir bolgenin itibarina iliskin algilarinin, kentle olan baghhklari ile gliglu
bir sekilde iliskili oldugunu ifade etmislerdir. Organizasyonlara iliskin algilanan dis prestijin organizasyonun yer
aldigi sehir sakinlerini etkilemenin bir yolunu sunmaktadir (Misic ve Podnar, 2019). Ayni zamanda bir sehre iliskin
algilanan itibar ve prestiji sehre bagliligin yordayicisi oldugu ifade edilebilir Kullberg, Timpka, Svensson, Karlsson ve

Lindqvist (2010).
H* Algilanan dis prestijin sehir baglilig ile pozitif yénlii anlamh etkisi vardir.

Milligan (1998) fiziksel bir mekan ile iliskili sosyal etkilesimler yer bagliligini fenomenini yaratiimasindaki 6nemli bir
etken oldugunu ifade etmistir. Egitim ile iliskili sosyo-kiltiirel bakis agisi 6grencilerin ile iliskili birgok fenomenin
(6grenme, motivasyon, katilim vb.) topluluk hissi fenomeniyle baglantili olarak sosyal etkilesimler seklinde aciklar
(Booker, 2006; Hagborg, 1998). Ozellikle yiiksekégrenim kurumlarinda okuyan égrenciler icin sehir oldukca 6nemli
bir yaply isaret eder. Konuyla ilgili olarak Price, I., Matzforf ve Agathi (2003) sehrin sosyal sermeyesini olusturan
batlin unsurlarin 6grencilerin okumak istedikleri yer seciminde énemli oldugunu tespit etmistir. Bu anlamda
okunulan sehir genel egitim deneyiminin en 6nemli pargasidir (Insch ve Sun, 2013). Akademik 6z yeterlilik kavrami
egitim deneyiminin bir ¢iktisi olarak 6grencilerin akademik performanslarinin yordayicisi olarak ifade edilebilir
(Pajares, 1996). Konuyla ilgili olarak Mbathia, (2005) iyi akademik performans egitim alinan Gniversite ile iliskili
oldugunun raporlamistir. Bandura (1997) sosyal bilissel teori kapsaminda, bireyin davranislarini kisisel faktorler ve
cevresel olaylar arasindaki karsilikli yeterlilik Gizerinde etki unsurlar barindirir (Earley, 1994). Ozellikle yasanilan
sehirler ilgili kilturin yaratildigi mekanlar olarak oldukga 6nemlidir (Zukin, 2012). Bu durum sehir baglhg ve
akademik 6zglivenin arastirilmasi sorusunu 6ne ¢ikarmaktadir. Bu arastirmanin besinci ve son hipotezi asagidaki

sekilde olusturulmustur.

H® Sehir baghliginin 6grencilerin akademik 6z-yeterlilik algilari iizerinde pozitif yénlii anlamli etkisi vardir.
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YONTEM
Verilerin toplanmasi ve érneklem

Arastirma verileri Siirt Universitesi BESYO (beden egitimi spor yiiksek okulu) okuyan égrencilerden online ortamda
e-posta yoluyla toplanmistir. Google formlar araciligiyla hazirlanan anket formu 6grencilerin e-posta adreslerine
gonderilmis ve bu kapsamda toplam 321 katilimciya kolayda 6rnekleme yontemi ile ulasilmistir. Bir kisinin birden
fazla ankete yanit vermesinin 6niine gegilmesi amaciyla anket formlarina IP kisitlamasi getirilmistir. Bu bilgiler

kapsaminda ulasilan 6rneklemin genel evrene benzer 6zellikler tasidigi arastirmacilar tarafindan tespit edilmistir.

Tablo-1 Katilimcilara iliskin Demografik Degiskenler

Cinsiyet N % Siirt’te ailenizlemi yasiyorsunuz N %

Erkek 225 70,1 Evet 114 355
Kadin 96 29,9  Hayrr 207 64,5
Yas N % Boliim N %
17-22 128 39,9 BESO 75 233
23-24 128 39;9 SpOf Yonetimi 128 398
25 ve Uzeri 65 20,2 Anrenérlik 118 367

Ol¢me Araglar

Arastirma amagclarini gerceklestirmeye yonelik olarak literatirde ilgili fenomenleri tespit etmek amaciyla
gelistirilen 6lgme araglari taranmustir. Ogrencilerin liniversitelerine iliskin algiladiklari prestiji 8lgmek amaciyla Mael
ve Ashforth’s (1992) organizational prestige scale ifadelerinden yararlanilmistir. Katihmcilarin Universitelerine
yonelik olarak destekleyici tutumlarini tespit etmek amaciyla (Porter, Steers, Mowday ve Boulian,
1974), gelistirilmis olduklari organizational commitment and identification olgeginin ifadeleri arastirmanin
amaglar dogrultusunda revize edilerek kullaniimistir. Universite itibari fenomenini dlgmek tespit etmek icin
Fombrun ve Gardberg’s (2000) reputation quotient measures ifadeleri yapilan birtakim revizerler sonucunda
kullanilmistir. Son olarak 6grencilerin akademik 6z yeterlilik dlizeylerini tespit etmek amaciyla Jinks ve Morgan
(1999) Student Efficacy Scale ifadelerinden yararlanilmistir. Olciimler icin besli likert ifade araligi (5-Kesinlikle
Katiliyorum;1-Kesinlikle Katilmiyorum) kullaniimistir. Bunun yani sira katihmcilarin demografik degiskenlerini tespit

etmek (cinsiye, yas, boliim vb.) amacl sorular online anket formunun icerisinde dahil edilmistir.

Olgiim esdegerliliginin saglanmasi icin Hambleton ve Kanjee (1993) &nerileri dogrultusunda translation back
translation (geviri tekrar ceviri) yontemi uygulanmistir. Bunun yani sira anket formlarinda yer alan ifadelerin agiklik
yoninden kontrolinilin saglanmasi icin arastirma evreni igerisinde dahil 15 6grencilik gruba arastirma 6ncesinde

anket formu dagitilmis ve alinan geri donitler dogrultusunda anket formuna son hali verilmistir Babbie (1998).
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Verilerin Analizi

Bu arastirma sayisal olarak toplanan ampirik veriler ile arastirma modelinin uyumunu tespit etmek ve arastirma
hipotezleri dogrultusunda nedensel iliskileri biitiinsel olarak kesfetmeye yonelik olarak tasarlanmistir. ilgili amaca
yonelik olarak YEM (yapisal esitlik modeli) en uygun prosediir oldugu Hair, Babin, Anderson ve Tathum, (2006)
tarafindan ifade edilmistir. Bu baglamda SPSS programina kaydedilen veriler AMOS programi araciligiyla 6l¢im ve

yapisal olmak lizere YEM iki agamali yaklagimi ile analiz edilmistir.
BULGULAR

Ol¢iim Modeli

Arastirma kapsamina igerisine dahil edilen 5 fenomen (lniversite itibari, algilanan dis prestij, destekleyici tutum,
sehir baglihgl ve akademik 6zgiiven) 6lcim modelinin metodolojik ilkeleri dogrultusunda analiz edilmistir. Bu
kapsamda yapilan DFA(dogrulayici faktor analizi neticesinde tespit edilen uyum indeksleri ile 6lgim modelinin
dogrulandigini ortaya konulmustur (X2= 319,645 p=0,000, X¥/SD =2,023, GFI=0,91, AGFI= 0,88, CFl = 0,97, TLI = 0,96,
IFI =0,97, RMSEA =0,057).

Veriler ile ampirik uyumu ortaya konulan 6lgim modeli literatlirde 6nerilen bir takim gegerlilik ve glivenirlilik
testleri uygulanmistir. Malhotra (2006) yapilarin i¢ tutarlik gtivenirliligini belirlemek amaciyla Cronbach’s alpha ve
CR (composite relability) katsayisinin 0.70 ve lizerinde olmasi gerektigini ifade etmistir. Yapilan analizler
neticesinde arastirma kapsamina alinan bitln yapilarin yiksek dizeyde (.83 - .93) i¢ tutarligi sahip oldugu tespit
edilmistir. Byrne (1998) 6lciim modelinin dis gecerliligini belirlemek amaciyla bitiin yapilarin AVE (average variance
extracted) degerlerinin .50’nin lzerinde olmasi gerektigini ifade etmislerdir. Bu baglamda yapilan analizler

neticesin butlin yapilarin AVE degerlerinin ifade edilen sinirlarin Gzerinde (.57-.78) oldugu tespit edilmistir.

Tablo 2. Olgiim Modeline iliskin ifade ve Yapilarin Giivenirlilik Analiz Sonuglar

Yapilar Faktoér
Yiki
Universite itibari (CR: ,91), (Cronbach’s alpha: ,92), (AVE: ,73)
Bu Universite gelecek icin umut vaad eden bir Gniversitedir. ,829
Bu Universite iyi yonetilen bir Giniversitedir. ,873
Bu Universite parasal (finansal) acidan glicli bir Gniversitedir. ,843
Bu Universite sosyal olanaklara sahip bir Gniversitedir. ,829
Algilanan dis prestij (CR:,87), (Cronbach’s alpha: ,88), (AVE: ,63)
Bu Universite genel olarak toplumda prestijli bir okul olarak goriilmektedir. ,840
Bu Universite Gilkemizde taninan bir Gniversitedir. ,854
Bu Universite gesitli Gniversite siralama sistemlerinde basaril bir konuma sahiptir ,711
Bu Universite kamuoyunda olumlu itibara sahiptir ,763
Destekleyici tutum (CR: ,93), (Cronbach’s alpha: ,93), (AVE: ,78)
Universiteme giiveniyorum. ,877
Universitede okumaktan gurur duyuyorum. ,860
Bu Universitede okumak glicli hissettiriyor. ,888
Bu Universitede okumak benim igin bir onurdur ,902
Sehir baghihg (CR: ,92), (Cronbach’s alpha: ,93), (AVE: ,75)
Bu sehirde yasamay!i seviyorum. ,444
Bu sehre bagh oldugumu hissediyorum. ,932
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Baska bir sehre tasinmam gerekirse Gzultrim. ,893
Bu sehirde yokken 6zliiyorum. ,790
Akademik 6zgiiven (CR: ,83), (Cronbach’s alpha: ,82), (AVE: ,57 )

Okuldaki derslerde basariliyim. ,812
Okuldaki dersleri kolay sekilde anlayabilirim. ,807
Derslere karsi yetenekliyim. ,828
Okuldaki gogu 6grenciden daha zekiyim ,537

Not: CR: Composite Relability, AVE: Average Variance Extracted

Olgiim modelinin dis gegerliliginin saglamasinin dnemli bir gdstergesi biitiin yapilarin birbirleri ile anlamli iliskileri
olup higbir iliski katsayisinin .85’in lizerinde olmamasidir (Breckenridge, 1989). SPSS programi araciligiyla yapilan
pearson korelasyon analizi neticesinde arastirma kapsamina alinan bitiin yapilarin birbirleri ile istatistiksel olarak
anlamli iliskilere sahip olmasina ragmen hicbir degerin .85’in (izerinde olmadig tespit edilmistir (Tablo-3). Ol¢iim
modeli kapsaminda yapilan bitiin analizler neticesinde arastirma modelinin literatlrde ifade edilen gegerlilik ve

guvenirlik standartlarini karsiladigi tespit edildi.

Tablo 3. Yapilara iliskin Korelasyon Matrisi

1 2 3 4 5
Universite itibar 1.000
Algilanan dis prestij ,808%* 1.000
Destekleyici tutum ,753** ,798%* 1.000
Sehir baghihg: ,406** ,459** ,545%* 1.000
Akademik 6zgiiven ,379%* ,A412%* ,A422%* ,377** 1.000
Ortalama 3,12 3,03 3,27 3,15 3,88
Standart Sapma 1,21 1,20 1,27 1,43 ,86

Yapisal Model

Olgim modelinin dogrulanmasinin ardindan YEM metodolojisinin ikinci asamasinda arastirma hipotezleri
dogrultusunda yapisal model olusturulmustur. Oncelikle yapisal modelin veri ile uyumu degerlendirilmis ve oraya
cikan sonuglar (X2= 374,193 p=0,000, X?/SD =2,296, GFI=0,90, AGFI=0,86, CFI = 0,96, TLI = 0,95, IFI =0,96, RMSEA

=0,064.) literatiirde ifade edilen degerlerin lizerinde oldugu tespit edilmistir.

Destekley
ici tutum

" (Bs,45)

H* (B=,53) H® (B=,44)

Akademik

ozgliven

Sehir
baghligi

Reyhan, S. & Ozgen, C. (2020). | am A Good Student Because | Love the City | Study in: Identifying

1034 the Relationships between External Prestige, City Attachment and Academic Self-Efficacy Perceived
by Higher Education Students, International Journal of Eurasian Education and Culture, Issue: 9, pp.
(1015-1040).

Sekil 1. Yapisal Model




IJOEEC (International Journal of Eurasian Education and Culture) (ISSN: 2602-4047)
Vol / Cilt: 5 Issue / Sayi: 9 Year / Yil: 2020

Tablo 4. Yol Analizi Sonuglari

Analiz Yol Katsayisi T-degeri Sonug
H! Universite prestiji<---Universite itibari ,53 8,29 Kabul**
H? Universite itibari<--- Destekleyici tutum ,81 16,29 Kabul**
H3 Universite prestiji <--- Destekleyici tutum ,48 7,54 Kabul**
H®Sehir bagliligi <--- Universite prestiji ,53 9,09 Kabul**
H® Akademik 6zgiiven <--- Sehir baglilig ,44 7,43 Kabul**
** n<0,01

Yapisal model kapsaminda uygulanan analizler neticesinde arastirma igerisinde ortaya konulan bitin hipotezler
kabul edilmistir (Tablo-2). Universite itibarinin algilanan prestij tizerinde(B=,53; p<0,01) ve destekleyici tutumun
Universite itibari lizerinde (B=,81; p<0,01) anlamli etkisi oldugu tespit edilmistir. Bu baglamda olusturulan H* ve H?
hipotezleri kabul edilmistir. Arastirmanin Gglinci ve dordiincii hipotezleri kapsaminda yapilan analizler neticesinde
destekleyici tutumun Universite prestiji(3=,48;p<0,01) ve Universite prestijinin sehir baghligi (B=,53;p<0,01)
Uzerinde anlamh pozitif etkileri oldugu tespit edilmistir. Son olarak sehir bagliliginin akademik 6zglivenin yordayicisi

oldugu ortaya konulmus (B=,53;p<0,01) ve arastirmanin besinci ve son hipotezi kabul edilmistir.

SONUC ve TARTISMA

Bu arastirma Universite 6grencilerinin yiiksekdgrenim kurumlarina karsi algiladiklari dis prestij, kurumsal itibar ve
destekleyici tutumlarinin sehir baghliklari ile iliskili olarak akademik 6z yeterlilikleri Gzerindeki etkilerini incelemek
icin gergeklestirilmistir. Arastirma fenomenlerine iliskin gelistirilen hipotezler dogrultusunda olusturulan yapisal
model 321 universite 6grencilerinden toplanan ampirik veriler ile dogrulanmistir. Arastirma sonuglari
yuksekogrenim itibarinin ve destekleyici tutumun algilanan dis prestiji ile iliskili oldugunu ortaya koymustur. Bunun
yani sira yiksekogrenim dis prestijin sehir bagliligi Gzerinde anlamli pozitif etkisi oldugu ortaya konulmustur. Son

olarak sehir baghhgi akademik 6z yeterliligin yordayicisi oldugu yine ampirik olarak kanitlanmistir.

Carmeli'nin  (2005) kurumsal itibari organizasyon disindaki kisilerin mevcut performans ve gelecekteki
davranislarina yonelik algilari olarak tanimlarken algilanan dis prestij organizasyon icerisindeki kisilerin disaridaki
kisiler tarafindan nasil goriindiigline bagh degerlendirmeleri olarak tanimlamistir. Arastirma kapsaminda yaptigimiz
DFA sonucunda literatlirde yapilmis cesitli arastirmalarin aksine kurumsal itibar ve algilanan dis prestijin farkli
yapilar oldugunu tespit edilmistir. Bu baglamda bizim arastirma sonuglarimiz Carmeli'nin (2005) ilgili fenomenlere

yonelik tanimlari dogrultusunda olusmustur.

Litertatirde yapilmis bircok arastirma algilanan dis prestij, itibar ve destekleyici tutum arasindaki iliskiyi
kanitlamistir (Shenkar ve Yuchtman-Yaar, 1997; Sung ve Yang, (2008); Volkwein ve Sweitzer, 2006). Bizim

arastirmamiz baglaminda tespit ettigimiz sonuclar ilgili literatlire paralellik gdstermistir. Bu dogrultuda Sung ve
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Yang, (2008) liniversite yonetiminin algilanan dis prestijin artirllmasina yonelik aksiyon almalari gerektigini ifade
etmistir. Konuyla ilgili olarak Smidts, Pruyn ve van Riel (2001) o6zellikle dis iletisim kanallari araciligiyla kurumsal bir
markanin goriinurligu ve itibarina iliskin yapilacak olan g¢alismalarin algilanan dis prestije dnemli katkilari olacagini
ifade etmislerdir. Buna yonelik olarak alan galisanlarinin ilgili yapilara yonelik dncii yapilari tespit etmesi 6nemlidir.
Dijital teknolojilerin hayatimiza girmesi ile birlikte basta gencgler olmak lzere iletisim arag ve sekillerinde 6nemli
yapisal degisikler meydana gelmistir. Bu durum pazarlama ve reklamcilik alaninda ¢ok hizli ve radikal degisimleri
de beraberinde getirmistir (Edelman, 2010; Li ve Bernoff, 2011). Bu baglamda Universite 6grencilerinin aktif olarak
etkilesimde bulunduklari sanal ortamlara yonelik gerceklestirecek kurumsal imaj calismalari geleneksel

yontemlerden ¢ok daha etkili olacaktir.

Destekleyici tutumun itibar ve algilanan prestij ile anlamli iliskileri oldugu arastirma kapsaminda tespit edilmistir.
Literatirde destekleyici tutumun organizasyon kimligi ve kurumsal prestijle dnemli iliskileri oldugu tespit edilmistir
(Simon, 1997; Mael ve Ashforth, 1992). Bu durumda 6grencilere yonelik olarak gelistirilecek kimlik calismalarinin
ne derece dnemli oldugunu ortaya koymaktadir. Ogrencilerin kendileri ile 6zdeslestirebilecekleri kurumsal kimlik
olusturmada ilk adim en ¢ok sevilen 6zelliklerin kesfidir. Yapilan galismalar sonucunda en ¢ok sevilen kimlik
ozellikleri tespit edilmesi ve bu 6zelliklere yonelik kimligin gelistirme calismalari yapmanin etkili olacagi ifade

edilebilir.

Arastirma kapsaminda universite 6grencilerinin sehir bagliligi ve yiuksekdgrenim kurumlarina karsi algiladiklari dig
prestij arasindaki iliski elde ettigimiz veriler kapsaminda kanitlanmistir. Bu sonug farkh disiplinler baglaminda
gelisen literatiirde ampirik olarak ilk kez kanitlanmis olmasi yapilacak olan yeni arastirmalar baglaminda oldukca
onemlidir. Bu baglamda sehir baghligi ile ilgili olarak devlet kurumlari ile koordineli olarak gergeklestirilecek olan
etkinliklerden dogrudan ya da dolayli faydalar saglanabilir. Yapilacak olan etkinlikler sehir ve Universite kimlik
isbirligi olusturulmasinda 6nemli katki sunacagi distintilmektedir. Yaratilacak olan etkinin genel egitim deneyimine
yapacagi olumlu etkiler (Insch ve Sun, 2013) sayesinde hem yuksekégrenim kurumlari hem de sehirler 6nemli

avantajlar saglayacaktir.

Arastirma kapsaminda elde ettigimiz ve bu anlamda ilgili literatiire farkli anlamlarda arastirmasi icin 6nci olarak
niteleyebilecegimiz sonug algilanan dis prestijle iliskili olarak sehir baghligi ve akademik 6zgliven arasindaki iliskinin
tespit edilmesidir. Literatlirde 6grencilerin akademik performanslari ile iliskili bircok arastirma yapilmis olmasina
ragmen konuyla ilgili olarak Owiti (2001) daha arastiriilmamis ¢ok sayida faktorin akademik performans tizerinde
etkisi olabilecegini ifade etmistir. Bizim elde ettigimiz sonug bu goriisi kanitlar niteliktedir. Bu anlamda arastirma
yapilarina yonelik gercgeklestirilecek calismalar 6grencilerin akademik 6z yeterliliklerine katki saglayacaktir.
Ozellikle sehir baglihgl yaratmaya iliskin ¢abalarin basarili olmasi akademik 6z yeterlilige yapacagi direk etkileri
kanitlamis olmasi yiksekégrenimde her seyin kurum igi ile sinirh olmadigini, Universitelerin kurulduklar
bolgelerinde bu anlamda oldukga énemli oldugunu kanitlamaktadir. Buna yonelik olarak sadece egitimin icerigine

yada kalitesine odaklanmanin tek basina yeterli olmayacagi ifade edilebilir. Bitlinsel egitim deneyimini (sehir,
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Universite, sosyal iliskiler, teknolojik imkanlar) artiracak birtakim yatirimlarinin olumlu geri dénisleri olabilecegi bu

anlamda ifade edilebilir.

ONERILER

Bilimsel arastirmanin dogasi geregi butln arastirmalar gesitli sinirhliklara sahiptir. Bu baglamda ifade edilen
sinirliklar yapilacak olan yeni arastirmalara iliskin firsatlar sunar. Bizim arastirmamiz nicel arastirmanin temel
metodolojik ilkeleri baglamina sadik kalarak hazirlanmistir. Konuyla ilgili olarak yapilacak olan yeni arastirmalarda
nitel arastirma yontemlerinden yararlaniimasi ilgili fenomenlere iliskin daha derinlemesine sonuglar elde
edilmesine yardimci olabilir. Arastirma kapsaminda olasiliksiz 6rnekleme yontemlerinden kolayda(convenience)
ornekleme yontemi kullanilmistir. Yapilacak olan yeni arastirmalarda olasilikh 6rnekleme yontemlerinin
kullanilmasi daha genellenebilir sonuglar elde edilmesine olanak saglayacaktir. Bunun yani sira arastirma
kapsaminda Siirt Gniversitesi BESYO 6grencilerine ulasilmistir. Yapilacak olan yeni arastirmalarda farkli tGniversite
ve bolim 6grencilerine ulasilarak daha gesitli sonuglar elde edilebilir. Son olarak bizim arastirma kapsaminda

yaptigimiz gibi farkli disiplinler baglaminda konuyla iliskili fenomenler farkli modeller kurularak incelenebilir.

ETiK

“Bu makalede dergi yazim kurallarina, yayin ilkelerine, arastirma ve yayin etigi kurallarina, dergi etik kurallarina

uyulmustur. Makale ile ilgili dogabilecek her tirli ihlallerde sorumluluk yazara aittir.”
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